
Background
The tourism and hospitality industry is one of the largest sectors in the world1. 

This industry is one of the most valuable sectors to the economic cycle of Canada. It 

is evident that the hospitality industry generates a large amount of money and 

provides many jobs for the residents of Canada2. 

It is proven from previous research that people travel for many reasons. People 

travel to visit family, friends, outdoor scenery, and to explore different cultures and 

ways of living3. For this research study, it is crucial to focus on the millennial 

generation. Millennials are the future of travel and could be the main purpose travel 

destination numbers rise, or fall within Canada. 

Conclusion
To conclude, it is noticed that there are many similarities between each data set 

when comparing the younger millennials to the older millennials. In addition, the main 

purpose of travel was to visit friends and family and holiday or leisure travel for both 

millennial groups. 

 After comparing the data from each of the different groups of millennials, it is 

predicted that both groups of millennials will continue to travel for friends and family, 

and holiday, leisure, and recreation as their main purpose to travel as they age. It is 

also anticipated that as younger millennials age, their spending and traveling habits will 

mirror that of the older millennial group before them. 

It is likely that millennials will start to travel farther and spend more money on a 

variety of destinations. This will possibly bring holiday, leisure or recreation numbers up 

in the future due to higher disposable income that they will obtain after completing 

higher levels of education. 
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Methods
Using information collected from Travel Survey Residents of Canada, the sample 

size from people ages 18-34 is 342,618,481. For this particular research, millennials 

were divided into two groups; young millennials ages 18-24 and old millennials ages 

25-35. 

The data was collected from the Travel Survey Residents of Canada which used 

random sampling. The inclusion criteria used participants that are living in the 7 

provinces. The Travel Survey of Canada did not use candidates living on native 

reserves, full time members of the canadian armed forces, or inmates of institutions. 

Additionally, only the candidates who stayed one night or longer and traveled at 

least 40Km from their place of residence were included in the results. 

For this research topic, it is important to compare the young millennial data  

against the data of the older millennial using a T-Test and Cohen’s D results to truly 

understand if tourism will survive in the future. 
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It is evident that the main purpose for millennial travel is to visit family and friends, as well 

as holidays, leisure and recreation activities.

It is noticed that younger millennials fall into the $100,000 category due to the fact that they 

are still living with their parents. Past research explains, that younger millennials are likely to 

be living at home compared to older millennials5. 

Additionally, There is a small meaningful difference between the the household income of 

Millennials age 18-24 and millennials aged 24-35 with .1739 Cohen's D. 

It is easily defined that the older millennial groups have more disposable income to 
spend on trips.

It is also noticed here that there are equal parts of younger and older millennials who 

have completed some post secondary but there are more older millennials who have 

university degrees and this due to the fact that they are older whereas the younger 

millennials may not have completed their degree yet.


