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Abstract 

At a time where the scale of our environmental challenges is becoming increasingly 

evident and our fate is at risk, human beings’ collective ability to effect the changes that could 

mitigate consumptive behaviour is still our most significant hurdle. This research explores the 

potential of a participatory environmental art project using interviews and dialogue to inquire 

into if and how an arts-based education approach affects participants’ perceptions and emotions, 

environmental awareness, and behaviour. Inspired by Gregg Segal’s photographic project  

“7 days of garbage,” this research is designed using an arts-based educational approach focussing 

on the topic of consumption, habits, and waste management. It was conducted in the Spring of 

2017 with families from the Montréal area who collected their garbage two weeks, were later 

aesthetically photographed with it, and subsequently interviewed about their experience and 

resulting insights. The study follows a qualitative approach, combining arts-based methodologies 

and narrative inquiry. 

 

Keywords: qualitative inquiry, arts-based research, a/r/tography, photography, 

participatory research, garbage production, consumption, environmental awareness 
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Chapter 1. Introduction and Contextualization 

Artistic creativity won’t heal the horrors of the world; it won’t save 
anyone or anything. But it is practice—and through practice, we 

change the self and the relationship of the self with all things. 
 

(Nachmanovitch, 2019, p. 22) 
 

Introduction 

To undertake a thesis-based Master of Arts degree represented for me a return into the 

academic world after numerous years of active professional life in the fields of education and 

communications. Primarily motivated by personal development, my main goal in applying to the 

MA in Environmental Education and Communication (MAEEC) program at Royal Roads 

University was to discover how I could make a difference in protecting our planet, how I could 

be involved in transforming our society into a more sustainable one. In retrospect, I realize I 

embarked on this demanding academic journey mostly guided by my instincts in search of 

solutions to soothe the intense anxiety I felt when observing what seems to be the ultimate 

environmental crisis of our time. I did not have a specific plan or a clear path on how I would 

pursue my quest; I was not looking for “the correct answer,” but I did have a lot of questions. 

I have included an arts-informed self-representation I created in the summer of 2014 with 

objects from the natural world, the result of an assignment for one of our classes during the first 

residency of the MAEEC program (see Figure 1). It is me, portrayed as a little warrior in the 

woods, holding something that evokes a spear, standing on red earth—with a big red heart—

ready to face whatever was lying ahead of me. My research journey proved to be a rich and 

meaningful experience, although the path has been strewn with pitfalls. In particular, I had to 

interrupt my studies for almost two years due to severe health problems. And ever since I 
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returned to working and studying, I have never quite regained the same physical and cognitive 

capacities as before I got sick. More than six years later, I am relieved and proud, at the same 

time, to finally arrive at the finishing line of this long adventure.  

 

Figure 1. Self-representation with objects from the natural world, 2014. 
 

In this first chapter, I start with a quick note about the thesis format. Then I define the 

context in which this study takes place; introduce the research approach and the reasons why I 

chose it; describe the photographic project that inspired the design of this research; state the 

research’s objectives, and present the thesis structure. 

About the Thesis Format 

I wrote this thesis following the 6th edition of Publication manual of the American 

Psychological Association (2010). I found it difficult to follow these guidelines. Aesthetically 

speaking, I find almost everything in APA style visually dull and unappealing (font choice and 

size, headings, etc.). Writing using APA style felt restraining. However, I understand the 
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necessity of standardized scientific writing, how it provides the required clarity to papers on 

complex topics, and how it ensures giving credit in properly citing sources. The format of this 

paper is, in essence, based on APA style. Nevertheless, because I chose an arts-based 

methodology, I decided to give myself permission to override some rules and integrate a few 

elements not usually permitted when using APA style. Hence, the reader will notice I took a few 

liberties, mostly with regards to formatting (spacing, alignment, fonts) throughout the text. For 

instance, I have used italics for the participants’ verbatim to distinguish it from the rest of text 

and to make it easier for the reader to identify. Another example are the quotations at the 

beginning of each chapter I chose, for aesthetic matter, to justified right. I made these editorial 

choices in an attempt to make it more pleasant to the reader’s eye, and to ensure the visual 

presentation of my dissertation is in tune with my approach based on arts and aesthetics. 

Research Context 

The environmental issues and challenges we—the Earth, humanity, all living beings—

face at this very moment in history are complex and multiple. Human overpopulation, loss of 

biodiversity, ocean acidification, pollution, and deforestation, to name a few, are amongst the 

most critical problems today. According to scientific evidence, the Intergovernmental Panel on 

Climate Change (IPCC) (Intergovernmental Panel on Climate Change, 2013) concluded and 

announced in 2013 that the Earth’s climate was warming and human activities were the cause. 

Six years later, more than 11,000 scientists from 153 countries declared a “climate emergency” 

in a report outlining the vital steps we need to take to address the situation (Ripple, Wolf, 

Newsome, Barnard, & Moomaw, 2019). 
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The concept of the “Anthropocene,” a neologism meaning “Age of Man” or “Age of the 

Human,” is now commonly used to designate the geological era marked by human impacts—

anthropogenic processes—on the earth systems (Holm, Adamson, Huang, Kirdan, Kitch, 

McCalman, Ogude, Ronan, Scott, Thompson, Travis and Wehner, 2015). As our human capacity 

to modify the environment approaches levels never attained before, “the urgency of fostering 

environmental citizenship in all people has never been greater, and perhaps, more difficult” 

(Berkowitz, Ford, & Brewer, 2005, p. 262). The challenges lying ahead of us are seriously 

preoccupying, if not absolutely terrifying: “Perils facing life on Earth are so massive and 

unprecedented that they are hard even to take in” (Macy & Brown, 2014, p. 26). Yet the situation 

is real, and we have to take immediate action.  

Indeed, in the last decades, and even more so in the last few years, we have witnessed 

scientists, activists, and citizens increase the pressure on governmental institutions and 

companies urging them to make responsible and well-informed decisions. However, as Quaile 

(2014) states, “despite powerful evidence that climate change threatens our economies, our 

health, and our safety, we remain slow to act on environmental protection” (para. 1). But why 

aren’t we doing anything? The reasons for the lack of action about such a dramatic global 

situation are numerous and varied. Examples of significant barriers to climate action have been 

identified in a necessary and recent longitudinal study exploring climate innovation in Canadian 

municipalities, which include: limited financial and human resources, partnerships in 

communities, and electoral cycles (Dale et al., 2019). And more importantly, although 

institutional awareness seems to have increased over time, “societal resistance is still cited as a 

major barrier,” the study reveals (p. 14). Hence the discussion on what humans can do about this 
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crisis and how they can do it remains open. These are precisely the questions that inspired this 

inquiry, the underlying motivation for this research. 

Researchers have extensively investigated the topic of environmental engagement and 

studied the effectiveness of various strategies and the impacts of diverse factors that foster 

environmental citizenship (Kollmuss & Agyeman, 2002). It appears that merely presenting the 

facts and scientific evidence about environmental issues (e.g., climate change, pollution, 

consumption habits, etc.) constitutes an insufficient approach when it comes time to positively 

influence people’s motivation in adopting positive environmental behaviours (Goralnik & 

Nelson, 2011; Macy & Brown, 2014; Randall, 2009). Human beings understand facts on a 

cognitive level. However, research has demonstrated that being exposed to the realities of the 

environmental crisis we are facing creates fear, anxiety, and other discomforts that activate 

defence mechanisms (Lertzman, 2015; Norgaard, 2011). Furthermore, expert-driven scientific 

statistics and data can be disempowering and draining (Clover, Jayme, Hall, & Follen, 2010). As 

Gifford and Chen (2016) argue, psychological barriers such as lack of knowledge and 

skepticism, optimism bias, or lack of perceived self-efficacy, to name a few, “are important 

hindrances to converting environmental concern into actions” (2016, p. 12). In effect, our 

response might be to avoid thinking about these issues entirely and just keep living our life status 

quo. As pointed out by Orr (2004), “many find it easier and safer to tidy things up rather than to 

roll up their sleeves” (p. 45), not wanting to imagine what lies ahead of us, for our children and 

the next generations. This research precisely represents a “get one’s act together” approach. And 

I selected artistic and participatory methods, hoping to involve more people into the 

conversation, into the movement.  
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Arts-based Research as Inspiration for Transformation 

The actual environmental crisis is undoubtedly a very complex and challenging matter to 

deal with on both cognitive and emotional levels. However, acknowledging the emotionally 

charged impacts of the scientific warnings and recognizing the unpleasant feelings they provoke 

is an obligatory passage we have to go through, especially if we care for ourselves, for the Earth, 

and if we want to be able to find the hope and the strength to take meaningful action for change 

(Macy & Brown, 1998; Weintrobe, 2013). Therefore, we must thoughtfully approach the barriers 

that are keeping us from transforming our ways of living in a sustainable way on this 

regenerative Earth. The creation of a safe place for people to express their feelings, concerns, 

etc., about environmental issues, represents an opportunity worth experimenting (Lertzman, 

2015; Macy & Brown, 2014; Randall, 2009; Weintrobe, 2013). 

Several authors posit that the arts have a unique way of approaching difficult subjects by 

making those subjects easier to cope with as well as providing a context for communicating 

emotional matters about overwhelming issues (Clover et al., 2010; Thomashow, 2014). Indeed, 

having the opportunity to share our emotions and to name our feelings has a compelling personal 

and collective transformative potential (Clover et al., 2010; Macy & Brown, 2014). The use of 

arts, both as a method of inquiry and an educational approach, is a promising avenue for offering 

the tools (e.g., as in making things together) and the space—of investigation and 

understanding—to allow a shift in perception, and perhaps the will toward further engagement 

and greater participation. Arts-based research and arts-based approaches to learning provide a 

vehicle to evoke emotions, promote reflection, with the potential to transform the way we think 

(Leavy, 2009), and perhaps even act (Finley, 2005). Finley argues, “making art is a passionate 
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visceral activity that creates opportunities for communion among participants, researchers, and 

the various audiences who encounter the research text” (2005, p. 685). Furthermore, arts-based 

learning practices and participatory approaches are becoming more popular in response to 

contemporary social or environmental issues (Clover, 2006). However, little research has been 

conducted on how arts-based participatory projects focused on the environment may help regular 

citizens modify their consumption habits and change their lifestyle.  

It is part of this gap that I humbly aimed to fill in undertaking this type of qualitative 

study. More specifically, my interest was in finding out how arts-based research might provide 

the following opportunities: on the one hand, to support participants express and liberate their 

concerns and feelings about environmental issues; and, on the other hand, offer hope, solutions, 

and perhaps even inspire change. “Moving people to action can be the purpose of arts-based 

research. The primary characteristics of arts-based research provide a formula for a radical, 

ethical, and revolutionary qualitative inquiry” (Finley, 2005, p. 686). Not least of all, and 

echoing this powerful and relevant quote, my wish for this research was that it might instill 

profound and significant impacts in terms of people’s awareness, attitudes, and eventually 

behaviours.  

To do so, I purposefully chose a qualitative arts-based education research methodology 

called A/R/Tography to conduct my study. A/R/Tography is a practice-based method mixing the 

arts and education. It is defined by Springgay, Irwin, & Kind (2008) as an arts-related 

methodology that “interfaces the arts and scholarly writing through living inquiry” (p. 84). This 

approach recognizes the practices of Artists, Researchers, and Teachers as a means of 

investigation, and uses them to create, interpret, and portray understandings (Sinner, Leggo, 
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Irwin, Gouzouasis, & Grauer, 2006). Hence, to attain the objectives of my thesis using that 

particular arts-based approach, I became all at once artist, researcher, and teacher: I transformed 

into an ‘a/r/tographer’. With this approach, I sought: 1) to offer my different selves the 

opportunity to contribute to the richness of this investigation; 2) to explore it through a variety of 

lenses; 3) to propose a meaningful and significant experience to my participants. In Chapter 2: 

Literature Review, I elaborate in more depth on arts-based research, arts-based educational 

research as well as a/r/tography as my central method. 

Source of Inspiration 

The project “7 days of garbage” by the American photographer Gregg Segal (2015) was 

an essential inspiration for my study. It was, in fact, the starting point of the research’s design. 

Segal’s project comprises a series of photos of people lying down on the ground, surrounded by 

their week-worth of garbage (Figure 2). Through his art, Segal addresses the themes of 

consumption habits and residential waste. And by doing so, he hopes to raise awareness and  

 

Figure 2. Selection of photos from Gregg Segal’s project 7 days of garbage1. 

                                                
1 Sam and Jane; Susan; Elias, Jessica, Azai and Ri-karlo; and Greeg, Dani and Hank. 
© Gregg Segal, 2015. Reproduced with permission (Appendix J). 
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encourage people to change their consumer’s behaviours. On his professional website, Segal  

(2015) explains his project’s goals in the following terms: 

With “7 Days of Garbage,” I call attention to the problem of waste by personalizing it. I 

asked family, friends, neighbors, and other acquaintances to save their trash and 

recyclables for a week and then lie down and be photographed in it. I also photographed 

my family because I want my 8-year-old son to understand that we’re contributing to the 

problem too. (para 2) 

As I looked at the images and examined the content of the whole series, I found myself 

wondering what the people pictured with their garbage thought when looking at the photos. And 

more intriguingly, I wondered how did they feel going through the process of keeping their 

refuse for a week. The more I analyzed his images, the more curious I became about what might 

have been the impacts of such a project on the models portrayed in the photos. More specifically, 

I wondered if the project, as described and intended by Segal, might have had any potential to 

alter people’s perceptions and emotions, enhance dialogue, raise environmental awareness, and 

affect behaviour. These considerations and questions guided my study and the way I designed it.  

Research Objectives 

This research’s primary objectives were as follows: (1) experiment with an arts-based 

research approach in the field of environmental education and communication; (2) explore how 

can arts-based education be useful in shaping our understandings of environmental issues; and, 

(3) explore how such an environmental and artistic project impacts the participants in terms of 

their worldviews and values; their awareness of environmental problems and sustainability 
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notions; and their motivation to engage with green issues. More specifically, meeting these 

objectives allowed me to answer the following key research questions that guided my study: 

1. Can arts-based education engage participants to reflect on their consumption habits 

and recycling practices in their home? If so, how? 

2. Are there implications of arts-based education on participant’s perception of their 

everyday habits and understanding of consumption, recycling, and waste management 

in their household? 

3. Can participatory arts-based research help change participant’s views of waste 

management and foster environmental engagement? If so, how? 

In posing these questions, my assumptions were that:  

1. Art can move us. “A unique capacity of art is to evoke strong emotions that range from 

joy and wonder to ambivalence and alienation” (Borstel & Korza, 2017, p. 23). Art may trigger 

strong emotions, but it can also support people to transform such feelings into healing and action 

(Borstel & Korza, 2017). Art, at times, can also act as a catalyst and vehicle (Butler-Kisber, 

2010; Knowles & Cole, 2008), and in this case, provide an opportunity for the research 

participants to reflect on their consumption and waste management habits, and even possibly, 

inspire pro-environmental action and change (Butler-Kisber, 2010).  

2. In this type of research, art can be both a method and an instructive tool. Barone and 

Eisner (2006) believe that the practice of education must learn from the arts, that the forms of 

thinking the arts evoke are relevant in re-framing conceptions of what education can accomplish. 

Furthermore, using arts-based inquiry combined with an educational approach may enhance the 

possibilities to collect, analyze, and represent data creatively (Cahnmann-Taylor & Siegesmund, 
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2008; Knowles & Cole, 2008). With the arts, “we appeal to expressive form to say what literal 

language can never say” (Eisner, 2004, p. 7). 

3. Within all things, even the direst, there is an aesthetic to be found. “Aesthetics is about 

how creative expression stimulates our senses, moves us and makes meaning in the world” 

(Borstel & Korza, 2017, p. 5). I deliberately picked the subject of household waste production 

and management to conduct this arts-based educational research because it is not common to 1) 

naturally consider waste as art, 2) imagine trash can be transformed into an art piece, and 3) find 

aesthetics or beauty in litter. Yet, garbage is everywhere in our lives. Waste is literally swamping 

us. We produce so much waste that we do not realize it anymore. Somehow we manage to make 

it invisible. When the garbage trucks take it “away,” for example. Bringing our attention back to 

waste production and its consequences for our environment in making waste visible through art 

is the primary purpose of this thesis.  

Thesis Structure 

This thesis contains five chapters. Chapter 1: Introduction and Contextualization, is an 

introduction to my work. I define the context in which this research takes place; introduce the 

research approach and the reasons why I chose it; describe the photographic project that inspired 

the design of this research; state the research’s objectives; and present the thesis format and 

structure. 

In Chapter 2: Literature Review, I examine relevant literature about waste production, its 

consequences, and the effects of the widespread use of plastic, particularly single-use plastic. 

Then, I examine the literature relating to the research approaches I have chosen—arts-based 
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research and arts-based education— and to the diverse body of theoretical perspectives relevant 

to environmental education and environmental art. 

Chapter 3: Research methodologies, provides an overview of the methodologies used in 

my study (narrative inquiry and a/r/tography). I outline the specific methods employed to carry 

out the research: design and exploration phase; ethical considerations; settings; participant 

recruitment; and selection process. I present the participants and the various methods used to 

gather data: individual interviews; photo session; group meeting; graphic facilitator; participants 

journaling; and researcher’s photo journaling and journal entries. In the last section, I describe 

how the public exhibition unfolded, and finally, how I integrated creative analytical practice 

(CAP) in the analysis phase. 

Chapter 4: Research Findings, outlines the results of my research, the study findings, and 

some interpretation of the data collected. First, I present the participants from different angles: 

with photos from the photo sessions and descriptions of themselves; their level of consciousness 

about the research’s subjects; and their motivation to participate in the project. Then, I describe 

the impacts of the project on the participants: actions they took during the two weeks; objectives 

they set to take more actions; specific thoughts and ideas they shared about the effects of the 

project on their consumption and garbage production; and conversations that happened with their 

friends and relatives. Next, I mention significant challenges the participants faced and expressed 

in their efforts to change or integrate new habits: the time investment required, and the presence 

of systemic challenges and environmental dilemmas. Finally, I address how some elements of 

the study’s research methods affected and contributed to the participants’ experience: the 
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relevance of creating aesthetics photos of trash and of combining different methods for collecting 

data. 

Finally, in Chapter 5: Discussion and conclusions, I examine the findings of this study in 

light of my research questions. I look at the project from the angles of its significance: in 

reflecting on the impacts of my research, the arts-based educational method used, and its 

potential in reaching out to larger audiences. I also mention possible improvements to its design 

and some limitations present in this study. Finally, I end with closing words about this whole 

journey. 
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Chapter 2. Literature Review 

Introduction 

This chapter presents an overview of the literature that informed my research and its 

design. I consulted and synthesized a wide range of peer-reviewed literature, and where 

necessary, non-peer-reviewed sources, to construct a conceptual framework for my study, and 

not least of all, to better understand the world we live in. Through the themes of residential waste 

management and consumer habits, my thesis examines how the arts, both as an educational 

approach and as a research method, might provide the opportunity to instil significance and 

impact awareness, attitudes, and behaviours. To set the context of my research and, as well, to 

illustrate the scope of one significant challenge afflicting humanity and the Earth, I present 

information about the consequences of waste production and the effects of the widespread use of 

plastic, particularly single-use plastic, because it plays a primary role in consumer waste. Then, I 

examine the literature about the research methodologies I have chosen: arts-based research and 

arts-based education, and I look into the diverse body of theoretical perspectives relevant to 

environmental education and environmental art. This section also contains photos emblematic of 

environmental art, and more specifically photography-driven activism, that inspired this study.  

Waste Production 

Plastic weighing equivalent of one billion elephants has been made 
since the 1950s and most is now landfill. 

 
(Knapton, 2017, para 1) 

 
The system we live in is organized in such ways that we end up producing inconceivable 

quantities of garbage that we do not know how to deal with or where to put it. The economic 



AN AESTHETICS OF CONSUMPTION 
 
 

26 

model of Western societies, now, regrettably, spreading all over the world, depends on 

acceleration and the ever-increasing consumption of resources (Macy & Brown, 2014; Orr, 

2004). In this context, and in order to survive, industries continually produce goods for people—

interchangeably referred to as consumers—to buy (Clover et al., 2010; Macy & Brown, 2014). 

Much of what is produced is not meant to last and ultimately ends up in landfills or, worse, in 

rivers, streams, and oceans. The amount of waste that we create collectively is disturbingly 

enormous.  

In most countries, the total amounts of waste generated (e.g., all sources of waste) 

continue to increase, usually in line with population and economic growth. A person living in 

one of the Organization for Economic Cooperation and Development (OECD) countries 

generates, on average, 525 kg of municipal waste per year (OECD, 2019). In 2013, the average 

person in the United States threw away the equivalent of their body weight in trash every month 

(Lebreton & Andrady, 2019). According to Statistics Canada (2020), Canadians sent over 10 

millions of tonnes of residential waste to the landfills in 2016. Moreover, across the country, 

Québec appears to be one of the provinces producing the most residual materials. The amount of 

waste per inhabitant in Québec (which takes into account the increase in the population) rose 

from 685 kg in 2015 to 697 kg in 2018 (Léveillé, 2019). Sadly, the astonishing figures of how 

much garbage we create increase continually. By 2025, the global urban population is estimated 

to generate more than six million tonnes of solid waste daily (Hoornweg et al. 2013). 

Nevertheless, once it is taken away and dumped out of sight, people are mostly unaware 

of how much it represents, and the environmental impact is might have (McKnight-Yeates, 2009; 

Segal, 2015). Some authors further suggest that once individuals get rid of their trash—inside a 
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bag on the corner of the street—they feel relieved of further responsibility. “That our garbage 

bags are only visible fleetingly as they pass from garbage can to garbage truck means that they 

are hidden for the rest of time” (De Coverly, McDonagh, O'Malley, & Patterson, 2008, p. 295). 

However, as mentioned by Kauffman (1980): 

There is no ‘away’ in natural ecosystems, in particular, you can move something from 

one place to another, you can transform it into something else, but you can’t get rid of it. 

As long as it is on the Earth, it is part of the global ecosystem. The industrial poisons, 

pollutants, insecticides, and radioactive materials that we’ve tried to “throw away” in the 

past have all too often come back to haunt us because people didn’t understand this rule. 

(p. 38) 

An important part of the solid waste we produce comes from plastics, predominantly 

single-use plastics. “Packaging-related plastics have a particularly short in-use phase and 

therefore dominate municipal plastic waste and subsequently mismanaged waste as well” 

(Lebreton & Andrady, 2019, p. 2). The accumulation of plastic waste in the environment is an 

undoubtedly global growing concern. Lebreton and Andrady estimated “between 60 and 99 

million metric tonnes, or megaton (Mt), of mismanaged plastic waste, were produced globally in 

2015” (2019, p. 1). Plastics offers considerable societal benefits for 1) health: facilitate clean 

drinking water supplies; 2) safety: provide aseptic medical packaging; 3) energy saving: reduce 

transportation costs; 4) food conservation: reduce food wastage; all of which contribute to its 

popularity as a material (Andrady & Neal, 2009; Lebreton & Andrady, 2019). It “represents a 

low-cost, easily formable, high-modulus, hydro-phobic, bio-inert material that finds use in a 

bewildering range of consumer products” (Lebreton & Andrady, 2019, p. 2). The authors 
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(Lebreton & Andrady, 2019) foresee that at the actual rate of growth, plastics production is likely 

to double within the next 20 years despite our recent efforts at reducing single-use plastics.  

Plastic packaging is, most of the time, discarded with its functional characteristics 

practically intact, which would allow easy re-use and recycling (Lebreton & Andrady, 2019). 

Unfortunately, according to the US Environmental Protection Agency (2016), not even 10% of 

plastics are recycled in the United States, primarily because of collection costs, insufficient 

mandatory infrastructure, and little demand for recycled plastics (Lebreton & Andrady, 2019). 

The figures in Canada are not much better, says a report from Environment and Climate Change 

Canada (2019), with 87 percent of plastics waste that ends up in landfills and only nine percent 

that is recycled.  

While it is understood that plastic waste appears to be the biggest offender in climate 

pollution, the research shows that these poor percentages of recycled plastics are not the sole 

responsibility of individuals (Lebreton & Andrady, 2019). Policymakers must target priorities 

and improve the development of waste management infrastructures. However, in terms of 

mismanaged waste, for example, citizens are also accountable and could certainly make a 

difference to decrease the amount of litter. Which brings us back to questions raised in this 

research: How to effectively foster environmental behavioural changes? The use of arts-based 

education research in this study offers a glimpse of possibilities and some hope with this regard. 

Arts-Based Research (ABR) 

Arts-based research allows to blur the lines between the researcher 
and the participants. We are all inquirers into our experiences and 
collaborators in efforts to create a better space to share our lives. 

 
(Finley, 2005, p. 692)   
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With this research, qualitative, in essence, I examine how the arts, both as a research 

method and an educational approach, can provide the opportunity to instil significant impacts on 

people’s awareness, attitudes, and even perhaps behaviours. To do so, I purposefully chose a 

qualitative arts-based education research methodology. 

Arts-based Inquiry. 

As defined by Sinner & al (2006), art-based research is a form of inquiry that 

incorporates the structure, elements, processes, and strategies or approaches of artistic and 

creatives practices into an academic investigation. “Therefore, art-based research draws from the 

creative arts to inform and shape social science research in interdisciplinary ways” (Sinner & al, 

2006, p. 1226). An arts-based inquiry is an interest-generating approach that allows the 

researcher to address research questions in holistic and engaging manners, giving access to a 

representation of multiple viewpoints otherwise difficult to perceive (Leavy, 2009). Eisner, 

argues Finley (2005), reminds us that: “A multiple intelligences stance that holds that there are 

varied ways in which the work can be known and that broadening the range of perspectives 

available for constructing knowledge increases the informative value of research” (p. 685). I 

hoped, by using an arts-based approach, to gather detailed perspectives of a few participants and 

to understand their contextual experiences through various and distinctive methods, creating a 

collage-like effect of data gatherings—like art itself.  

Dewey tells us that while science states meaning, the arts express meaning. Eisner (2004) 

writes: “Meaning is not limited to what is assertable. Dewey goes on to say that that the aesthetic 

cannot be separated from the intellectual for the intellectual to be complete it must bear the 
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stamp of the aesthetic” (Eisner, 2004, p. 7). Furthermore, the arts, as a representational form, can 

be beneficial for communicating the emotional aspect of social life. Thus, one can employ arts-

based practices as a means of creating critical awareness or raising consciousness in promoting 

dialogue and connecting people on emotional and visceral levels (Leavy, 2009). For instance, I 

wished the conversations that emerged during the interviews and the group discussions, and the 

photos we produced together and then exposed, would contribute to meaning making. Because, 

as Leavy (2009) writes, “narratives are constructed out of the data through a reflexive, 

participatory, and aesthetic process” (p. 28). Finlay (2005) further argues that “social science 

inquiry is always moral and political” (p. 681), and that arts-based research’s characteristics offer 

the perfect recipe to perform engaged inquiry with the purpose of “moving people to action” (p. 

686).  

To better define and reflect the nature of this research, I use the expression “arts-based 

educational research.” While arts-based research can apply to any discipline and is usually 

combined with other types of inquiry, arts-based educational research recognizes the particular 

contribution of arts-based research to education (Sinner et al., 2006). For Barone & Eisner 

(2006), although the fundamental objective of arts-based educational research is to improve 

educational policy and practice, this form of investigation does not aspire to find certitude, and 

“its purpose may instead be described as the enhancement of perspectives” (p. 96). The subject 

of my research, and how I chose to do it, is in perfect alignment with these aspects of arts-based 

educational research. Moreover, in their review of arts-based educational research dissertations, 

Sinner & al (2006) identified four attributes demonstrated from that type of inquiry, which are: 

“commitment for aesthetic and educational practice, inquiry-laden processes, searching for 
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meaning, and interpreting for understanding” (p. 1234). This research reflects these attributes 

further explicated in chapters 4 and 5. Moreover, the following characteristics describe, what 

would be a significant piece of arts-based educational research, namely: “illuminating, 

generative, and relevant to your own educational world” (Barone & Eisner, 2006, p. 103). 

During the whole process of this project, I committed to my research matching that definition 

somehow, or at least have it tend toward it. 

Arts-Based Education. 

As just mentioned, I deliberately selected an arts-based educational approach for 

conducting this research as art allows for a full range of expression. Like arts-based research, 

arts-based educational approach also transcends words and debate, and it puts in a different 

perspective our experience of being human. There are particularities of arts-based education, 

such as how it is different from other types of educational approaches, how one can use it, and 

what one can learn from it. Arts-based education, Lawrence (2008) explains, is a process in 

which “learning takes place through an affective experience of creating art and in encountering 

art created by others” (p.74). She further argues that the arts inherently engage us in various 

dimensions (e.g. cognitive, affective, somatic, and spiritual), involved in the learning process. 

Novak (cited in Haury, 2005) describes learning as an active process that consists of the 

construction of meaning from experiences including from thinking, feeling, and acting. 

Furthermore, Goralnik & Nelson (2011) also posit the importance, in arts-based learning, of 

“being emotionally and ethically engaged by place, community and content” (p. 183) to retain 

the knowledge gained.  
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The relevance of integrating the arts in the practice of education has long been 

established. For Dewey, reports Clover (2006), the aesthetic imagination has a unique way of 

“blending interests where the mind comes in contact with the world” (p. 52), thereby making 

new connections. Eisner (2004) also believes the arts must influence the practice of education, 

and the forms of thinking the arts imply are relevant and necessary in redefining conceptions of 

what education can achieve. Environmental educator Leighton (2020) concurs with these views: 

“Art-making is central to the student’s research and learning because creativity is so deeply 

connected to soul” (p. 202). That is why Leighton designs and uses arts-based inquiry as 

environmental education and communication assignments for graduate students to enhance 

greater connection with their selves and the Earth. Additionally, and importantly in the context of 

this research, as Leighton (2020) states: “A more imaginative approach to environmental studies 

can also provide a glimpse into our unique relationships with the larger social/environmental 

context in which we exist, implying future contributive action” (p. 198). The arts, Lawrence 

(2008) further posits, have always played a central role in education for social change either 

inside or outside formal institutions and organizations and have been part of community-based 

education programs for a long time. Indeed, the arts allow us to approach difficult subjects by 

providing a context for communicating emotional concerns otherwise perceived as 

overwhelming (Clover et al., 2010; Thomashow, 2014). Arts-based education has the significant 

power to provoke emotional responses that motivate us to take action (Lawrence, 2008), critical 

to meaningful pedagogy in environmental education. 
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Environmental Education 

At heart, sustainability education seeks to nurture transformative 
learning experiences that can heal, empower, energize, and liberate 

potential for the common good. 
 

              (Sterling, Dawson, & Warwick, 2018, p. 322) 
 

To formulate a single and straightforward definition of environmental education is 

certainly not an easy task. In broad and inclusive terms, Meadows (1989) defines environmental 

education as “[…] the preparation of people for their lives as members of the biosphere […] 

learning to understand, appreciate, work with, and sustain environmental systems in their 

totality” (p. 3). The three central goals of environmental education identified in 1977 at the 

world’s first UNESCO Intergovernmental Conference on Environmental Education (UNESCO 

& UNEP, 1978) are knowledge, awareness, and behaviour. Thus, the objectives of 

environmental education are to promote environmental literacy and to support the development 

of engaged and responsible citizens that will actively respond to environmental issues at a local 

or global scale (Haury, 2005; Meadows, 1989). Furthermore, critical thinking, personal decision-

making, and civic action are also essential elements of environmental education (Haury, 2005).  

Although they share similar concerns for the environment, and recognize the importance 

of the role of education in improving the relationships between humans and their environment, 

authors—researchers, educators, facilitators—adopt different discourses on what environmental 

education is, should be, and propose various educational approaches (Sauvé, 2005). For example, 

the “knowledge-awareness or attitude-behaviour” model of environment education articulated by 

Hunderford & Volk (1990) is still a key model of environmental education in the field’s 

literature (Goralnik & Nelson, 2011). Sauvé (2005) explains the premise of this model, based on 
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a “problem-solving approach to intervention” (p. 15), and suggests that environmental 

knowledge or experience will impact one’s attitudes that lead to pro-environmental actions. 

Unfortunately, research has demonstrated that this linear model is insufficient in itself for 

changing behaviour (Goralnik & Nelson, 2011; Hungerford & Volk, 1990). Similarly, Sterling, 

Dawson, and Warwick (2018) argue that “there is no causality in the relationship between 

education and social change—the notion that content-led education about anything (e.g., teenage 

pregnancy, drug abuse, or indeed sustainability) will, by itself, lead to significant shifts in social 

norms” (p. 325). Furthermore, Sterling et al. (2018) claim that not all learning has the same 

quality and that “learning about,” too often only information-based, leaves “untouched the 

affective and valuative realm of understanding and of being” (p. 325). Unfortunately, most non-

governmental organizations (NGOs), and other environmental advocates, still base their 

communication campaigns and strategies on the underlying assumption that increased knowledge 

and information will lead to higher improved behaviour (Kollmuss & Agyeman, 2002). My 

study, using an arts-based educational approach, has precisely aimed to avoid that belief. 

The field of environmental education undoubtfully proposes a rich diversity of 

approaches each based on a particular vision of the world, the environment, and educational 

actions. Therefore, the choice of a particular framework depends on the educator's worldviews 

and value system, the context of the educational project envisaged, and understandably, its 

objectives. With the hope that my research would have an impact on my participants, that they 

would learn something from it, my study tapped into a praxis approach to environmental 

education. As explained by Sauvé (2005), this approach “emphasizes learning in action, by 

action and for the ongoing improvement of action” (p. 22). In this context, learning requires 
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reflexivity on the action during the project. Similar to research-action, the objective of this 

approach is, essentially, to effect change in an environment—in people within their 

environment—, along with participative dynamics involving the various actors of a situation to 

transform (Sauvé, 2005). This transformative angle to environmental education echoes the work 

of sustainable educator, Stephen Sterling. For decades, Sterling (2001) has strived to instigate the 

reform of the educational culture that he defines as “sustainable education” (p. 22), and which 

suggests a shift in how we see education and learning. He explains: 

The heart of such an education is an ecological orientation. […] It implies systemic 

change in thinking and practice, informed by what can be called more ecological thinking 

and values—essentially a new paradigm emerging around the poles of holism, systemic 

thinking, sustainability and complexity. (Sterling, 2008, pp. 64, 65) 

Fundamentally, Sterling’s conception of sustainable education involves four elements of 

educational policy and practice (2008, p. 65). These are:  

§ Sustaining: it helps sustain people, communities and ecosystems; 

§ Tenable: it is ethically defensible, working with integrity, justice, respect, and 

inclusiveness; 

§ Healthy: it is itself a viable system, embodying and nurturing healthy relationships 

and emergence at different system levels; 

§ Durable: it works well enough in practice to be able to keep doing it.  

In light of these characteristics, I designed this arts-based research to offer participants a 

learning experience with a potential of transformation as they would be interacting with others 

about their environmental concerns of waste production and management. I included specific 
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inquiry methods to invite them to explore their environmental values about their actions while 

reflecting on both. These methods will be explained in more detail in Chapter 3: Research 

Methodologies.  

Environmental Art 

Art, in any of its various forms, provides media for self-reflection, 
self-expression, and communication between and among creators 
and audiences. Performing social change begins with artful ways 

of seeing and knowing ourselves and the world we live in. 
 

(Finley, 2005, p. 692) 
 

Investigating the potential impacts of a participatory arts-based project in fostering 

environmental awareness and engagement necessarily leads to the subject of environmental art, 

its forms, its uses. Hence, in this section I discuss the scholarship on the value of environmental 

art, and more specifically, the powerful outcomes it may have in effecting social and 

environmental change.  

Artist, educator, and writer Ruth Wallen (2012) suggests the following definition of 

environmental art: 

Drawing on broad interdisciplinary knowledge and appealing to both heart and mind, 

ecological art is grounded in an ecological ethic and systems theory, addressing the web 

of interrelationships between the physical, biological, cultural, political and historical 

aspects of ecosystems. (p. 235). 

To foster systems thinking and practice, ecofeminist theorist and artist Ann Rosenthal 

(2003) integrates into her pedagogical approach the teaching of environmental art at the college 

level. She proposes a similar definition of environmental art: “Eco-art offers a vehicle to 
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cultivate systems thinking, interdisciplinary problem solving, collaboration, and social and 

environmental responsibility” (p. 154). She further argues that environmental art is, in essence, 

multidisciplinary and pedagogical and can be useful “[…] to reveal systems problems and 

solutions, […] to foster sensitivity to our place within human and non-human nature and to 

encourage more informed public discourse and action” (p.154). There is a strand of thought in 

the literature that speaks to the value of using visual arts to advance new understandings of self 

and environment. For example, Rosenthal has argued that visual arts allow the following: 1) the 

study and creation of patterns, relations, including formal connections of line, colours, form; 2) 

exchanges between people and within societies; 3) and the mutual reliance of human and non-

human nature. As Lawrence (2008) stated, visual art aimed at provoking social change is a 

remarkable form of expression, as it is designed “to disturb, upset the status quo, and wake us up 

to noticing what is wrong in the world” (p. 74). Similarly, environmental art, as Simus (2008) 

claims, offers an “inherently democratic potential” (p. 36) with its capacity to promote values 

through public communication.  

When looking at photographs or when participating in creating them, either as the artist 

or the subject, an essential but complex element comes into play: emotion. The literature offers 

several examples of photography-driven activism demonstrating that photographic images, in 

particular, have a “determining influence in shaping what catastrophes and crisis we pay 

attention to” (Sontag, in Peeples, 2011, p. 374). A concrete example of the power of photography 

is offered by DeLuca & Demo (2000) as they point out how Carleton Watkins’ 1865-66 

photographs of Yosemite Valley (Figure 3) influenced the American Congress to create the first 

wilderness park.  
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Figure 3. The Yosemite Valley from Inspiration Point2. 
 

The photographer’s images provided “both a way of viewing the American landscape and a 

representational vocabulary for environmentalist claims to public preservations” (DeLuca & 

Demo, 2000, p. 241). No more no less, with his images, Watkin paved the way to the creation of 

the American National Parks System.  

Furthermore, Leavy (2009) argues that, in presenting created perspectives, photography 

is much more than a passive act. Indeed, photographers literally frame the content of each one of 

their images to tell stories. For example, in his project, “7 days of garbage,” Segal (2015) 

carefully chose what we see in each photo, which elements to include and the ones not to. The 

angle in which he framed the images and where he shot them are also central to the point he 

hopes to make and the reality he wants to expose. Segal asked the people who took part in his 

project to keep their refuse for seven days. Then, he shot them lying on the ground, surrounded 

by their litter, from above, in four different settings: beach, water, forest and snow (Figure 4). 

                                                
2 © Carleton Watkins, 1865-66. Faithful photographic reproduction of two-dimensional, public domain work of art.  
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Hence, he voluntarily created psychological discomfort in setting the photos in the natural 

environment: “I aim to illustrate how pervasive garbage is; no natural environment is untouched” 

(para 4).  

 

Figure 4. Selection of photos from Gregg Segal’s project 7 days of garbage3. 
 

It is notable that photography allowed Segal to purposely personalized depictions of the problem 

of waste. He reported that, although some of his participants felt overwhelmed by the scope of 

the problem, others admitted considering the issue more acutely after the experience and were 

even willing to take small steps to change their habits (2015). Similarly, Leavy (2009) argues 

that the arts “are known for being emotionally and politically evocative, captivating, aesthetically 

powerful, and moving, [and] can grab people’s attention in powerful ways” (p. 12). Joy, sadness, 

fear, anxiety, to name a few, all have impacts on our ability to cope with environmental concerns 

and influence our desire to take action and our capacity not to feel powerless and discouraged 

(Leavy, 2009). In these various studies, I found a powerful rationale to create visual art in the 

                                                
3 Sam and Jane; Susan; Elias, Jessica, Azai and Ri-karlo; and Greeg, Dani and Hank. 
© Gregg Segal, 2015. Reproduced with permission (Appendix J). 



AN AESTHETICS OF CONSUMPTION 
 
 

40 

form of photos with my participants, hoping to provide them with new dimensions through 

which they could see and understand themselves and the world. 

Additionally, there is value in noting artists’ very different approaches in their aspiration 

to activating and inspiring change. Contemporary environmental artists Andy Goldsworthy, 

Edward Burtynsky, and Chris Jordan thoughtfully created their art as they chose their subjects 

and how they would present them. They approached art and creation in entirely different ways 

from one another. However, all three propose powerful aesthetic images. For example, British 

sculptor and photographer, Andy Goldsworthy, creates impermanent sculptures and land art 

situated in natural and urban settings. Goldsworthy’s ephemeral works are constructed almost 

exclusively with biological materials or substances such as snow, ice, tree leaves, stems, pebbles, 

flowers (Figure 5). Their degradation phase can vary from a few seconds to several years. As the 

artist reveals the magic, the beauty of the natural world, he claims all of it is not about art, but 

about life itself, and “the need to understand that a lot of things in life do not last” (artnet, 2020) 

(para 1). 

 

 

 

 

 

Images removed due to copyright restrictions. 

Figure 5. Selection of photos by Andy Goldsworthy. 
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Canadian photographer and artist Edward Burtynsky is known for his paradoxical yet 

beautiful large-format photographs of industrial landscapes. With his photos, he explores the 

impact of humanity and civilization on the natural setting. He explains his approach in the 

following terms: “[we] come from nature.…There is an importance to [having] a certain 

reverence for what nature is because we are connected to it... If we destroy nature, we destroy 

ourselves” (2020, para 1). His beautiful photos of sometimes completely destroyed 

environments—as new beauty emerges from what is no longer natural—are meant to create 

cognitive dissonance, to show the dilemma in which we live in, as in these examples from the 

series Anthropocene, Tailings, and Quarries (Figure 6). 

 

Figure 6. Selection of photos by Edward Burtynsky4. 
 

The artwork of Chris Jordan, an American artist, photographer, and film producer, offers 

another angle and artistic approach to environmental art. Some of Jordan’s art themes relate 

directly to the subject of my thesis. For example, his series “Intolerable Beauty: Portraits of 

                                                
4 Lithium Mines #1, Salt Flats, Atacama Desert, Chile, 2017; 
Nickel Tailings #30, Sudbury, Ontario, 1996; 
Rock of Ages #7, Active Section, E.L. Smith Quarry, Barre, Vermont, USA, 1991; 
Photos © Edward Burtynsky, courtesy Paul Kuhn Gallery, Calgary/ Nicholas Metivier Gallery, Toronto. 
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American Mass Consumption (2003-2005)” and “Midway: Message from the Gyre (2009-

Current)” consist of photographs of garbage, mass consumption and its consequences for life on 

this planet (Figure 7). 

 

Figure 7. Selection of photos by Chris Jordan5. 
 
 

His ongoing project since 2009 “Running the Numbers II: Portraits of global mass culture” also 

depicts images of Western consumerism culture, revealing the shocking quantities of our 

everyday consumption. Jordan explains his artwork’s approach in these words: 

I believe it is worth connecting with these issues and allowing them to matter to us 

personally, despite the complex mixtures of anger, fear, grief, and rage that this process 

can entail. Perhaps these uncomfortable feelings can become part of what connects us, 

serving as fuel for courageous individual and collective action as citizens of a new kind 

of global community. This hope continues to motivate my work. (Jordan, 2020, para 5) 

                                                
5 Recycling Yard #5, Seattle 2003;  
Crushed cars #2, Tacoma 2004; 
CF000313 Unaltered stomach contents of a Laysan albatross fledgling, Midway Island, 2009. 
© Chris Jordan. Reproduced with permission. 
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Finally, the project “Trash me” puts forward another and unique form of environmental 

art. It was created in 2016 by Rob Greenfield, an American environmentalist and humanitarian 

who strives to make a difference in our world. With “Trash me,” Greenfield wanted to 

demonstrate in a very concrete way the amount of waste generated by his fellow citizens. 

Adopting the average American lifestyle for one month, He kept and wore on himself every 

piece of trash he created (Figure 8). The activist ended up, at the end of 30 days, carrying 135 lbs 

of garbage, or the equivalent of 4.5 pounds per day. With his project, Greenfield drew significant 

media attention and reached a broad audience as he performed his art. He deliberately created an 

unforgettable visual of the garbage that most of us generate every day, hoping that it would 

penetrate the minds of people and inspire them to reduce the amount of trash they make 

(Greenfield, 2020).  

 

Figure 8. Photo of the project “Trash Me” by Rob Greenfield6. 
 
 

                                                
6 © Rob Greenfield. Image licensed under CC BY 4.0. 
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There exists a rich historical heritage in the field of environmental art and a wide variety 

of approaches from artists responding to nature and environmental concerns. The few examples I 

provided demonstrated how eco-art can “inspire caring and respect for the world in which we 

live, stimulates dialogue, sparks imagination and contributes to the socio-cultural transformations 

whereby the diversity of life forms found on earth may flourish” (Wallen, 2012, p. 235). The 

various forms of environmental photography I explored in this section have inspired this study. 

And this brief analysis confirms the choice of selecting an environmental arts-based approach to 

conduct my research and making art and photography the central part of it. 

Chapter Conclusion 

The scholarship I have covered in this section—waste production consequences and 

widespread use of plastic; arts-based research and arts-based education as research 

methodologies; and theoretical perspectives relevant to environmental education and 

environmental art—sets the context of my research and creates a conceptual framework for my 

study. In the next chapters, we will see how the arts, both as an educational approach and as a 

research method, through the themes of residential waste management and consumer habits, 

might provide the opportunity to instill significance and impact awareness, attitudes, and 

behaviours. 
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Chapter 3: Research Methodologies 

From a phenomenal point of view, to do research is always to 
question the way we experience the world, to want to know the 

world in which we live as human beings. 
 

(van Manen, 1990, p. 5) 
 

Creative Inquiry invites us to explore who we are in a community, 
where our beliefs originate, how we engage the process of 

knowing and of inquiry, and how we may collaboratively envision 
and create better futures for ourselves and those who are to come 

after us.  
 

(Montuori & Donnelly, 2013, p. 15) 
 
Introduction 

As I asked myself, “What could be the potential of a participatory environmental art 

project?” and “How reflecting on one’s actions might increase environmental awareness?”, I was 

looking for the appropriate way to find answers to my interrogations. I decided to reproduce 

Seagal’s experiment although slightly modified within the scope of this research. I would ask a 

few participants to keep their garbage for some time and afterward take pictures of them with 

their refuse. I would also use interviews, group activities, and a photo exhibit to further 

investigate the subject and enhance the experience. Therefore, the research methods I chose, or 

the research methods that imposed themselves as the most relevant for this study, are qualitative. 

Indeed a qualitative approach was best suited for my study as this type of inquiry is founded on 

narrative ways of doing, thinking, and understanding, and it involves a small number of 

participants (Butler-Kisber, 2010; Clandinin, 2006; Creswell, 2013).  

In this chapter, I provide an overview of the mix of methods I have used in my study: 

narrative inquiry and a/r/tography, and I provide a rationale for each (methodology). Next, I 
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outline the design and the exploration phases of the study; the ethical considerations at stake; the 

setting in which the research takes place; the participants’ recruitment and selection process. I 

introduce the participants and their specific households. I also present the various tools used to 

gather data: individual interviews, photo sessions, group meetings, graphic facilitator, 

participants journaling, and researcher’s journal entries. Then, I describe how the public 

exhibition unfolded, and finally, how I integrated creative analytical practice (CAP) in the 

analysis phase. 

Narrative Inquiry 

I was keen to explore the impacts of this participatory environmental art project and to 

ascertain its potential to alter perceptions and emotions, to enhance dialogue, to raise 

environmental awareness, and eventually to affect behaviour. I also felt strongly about presenting 

a distinctive, qualitative, first-person perspective in order to enrich our understanding of the 

reasons why people act in particular ways towards the environment and, specifically, what might 

influence recycling and waste diversion habits. This objective is achieved, in part, through the 

stories of how my participants experienced the study.  

Clandinin & Connelly (2000) describe narrative inquiry as a way of understanding 

experience, a collaboration between the researcher and the participants, that happens over time, 

in specific places, and through social interactions. The starting point of qualitative research 

design is “experience as expressed in lived and told stories” (Clandinin & Connelly, 2000, p. 40). 

Hence, I used a narrative inquiry approach to discover how arts-based educational research could 

help change citizens' common understanding of waste management and perhaps foster 

environmental citizenship through their own lived and told stories. I hoped this form of inquiry 
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could actively engage citizen-participants to reflect on their own consumption and recycling 

practices in their homes. The interviews I lead with the participants, before and after the 

experiment, as well as during the focus-group session, proved to be a vibrant and essential source 

of data informing the findings of this study. 

A/r/tography 

To explore the potential of an arts-based educational approach in dealing with 

environmental issues, possibly leading to pro-environmental changes, I naturally decided to use 

an even more specific and relevant method: a/r/tography. A/r/tography is a hybrid arts and 

education practice-based method defined by Springgay et al. (2008) as an arts-related 

methodology that “interfaces the arts and scholarly writing through living inquiry” (p. 84). This 

approach recognizes the practices of artists, researchers, and educators as a means of 

investigation, and use them to create, interpret, and portray understandings (Sinner et al., 2006).  

A/r/tography was first developed at the University of British Columbia and appeared in 

academic literature in 2003. Sinner et al. (2006) explain what makes this relatively new research 

method built on artful processes unique is that “a/r/tography is inherently about self as 

artist/researcher/teacher” (p. 1224). That is to say, in order to attain the goals I set for this thesis, 

the arts-based approach I selected must allow me to become all at once an Artist, a Researcher, 

and a Reacher—an “A/R/Tographer.” With this distinctive approach I would offer different 

aspects of my personality and identity the opportunity to contribute to the richness of this 

investigation, and my own self the possibility to explore it through a variety of lenses. Hopefully, 

I would also embark with my participants in an original, meaningful learning experience.  
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Although very stimulating, following such an original approach can also represent 

challenges for the researcher as well as the contributors taking part in it. Springgay, Irwin, and 

Kind (2008) describe the approach’s essence in those terms:  

It is an inquiry process that lingers in the liminal spaces inside and outside—the between 

of a(artist) and r(researcher) and t(teacher). […] A/r/tography constructs research and 

knowledge as acts of complication. Rather than reassuring a reader/viewer with an easily 

shared idea or a commonly held belief, a/r/tography recognizes that meaning-making can 

be disturbing, unexpected, and hesitant.  

(p. 84) 

That explains why I intentionally created unusual situations related to garbage production and 

management for the participants to experience such as: asking them to keep their refuse for two 

weeks; weighing their garbage; emptying and carefully inspecting the content of their trash 

containers together; taking photos of the participants’ refuse, and photos of them with their 

refuse; and ultimately, portraying waste—garbage, recycling, and food waste—aesthetically.  

In selecting an “a/r/tographic” method, I am adopting the a/r/tographer’s posture. Hence, 

standing right next to the artist and the researcher is the teacher or educator. In raising 

participants’ awareness about waste management and garbage production, the fundamental 

intention of the a/rtographer is that meaning will be made from their experience. Indeed, 

participants might eventually transform some of their habits, behaviours, and ways of thinking 

with regards to specific aspects of environmental problems. Alternatively, at the very least, they 

may become more conscious and have conversations about it all. 
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Artist. 

I have always been an amateur photographer. As early in life as twelve years old, I 

discovered a keen interest in photography. With my first Yashica camera, a modest Japanese 

reflex model—years before the emergence of the digital era in photography—, I began exploring 

and appreciating light, colours, shapes, contrasts, composition. Naturally sensitive to aesthetics, I 

enjoyed rendering beautiful and artistic images of reality, with natural aptitude and ease. During 

my studies in communications at university, driven by my growing interest and passion for that 

form of art, I took all the photography courses available in my program. I even installed a 

darkroom in my kitchen apartment’s closet. I flirted with the idea of enrolling in a professional 

photography program, but as I have multiple interests, photography remained in my life, but as a 

hobby.  

I was busy raising children when digital photography appeared. And I never completely 

adapted to the idea of having a sophisticated computer in my hands, and even less having to 

spend hours sorting and processing the numerous images produced with this new technology. 

However, I kept in touch with that form of art I cherished from a journalistic point view: I 

interviewed influent local and international photographers and published articles in the 

specialized Canadian photography magazine Photo Solution, for several years. As the quality of 

cameras on cell phones improved, and as I reconnected with the desire to take artistic photos, I 

developed my photographic style using an application called HisptamaticTM I have installed on 

all my iPhones since 2013. HisptamaticTM applies a predetermined filter on the photos I take, 

which are in a square format. For artistic consistency, I have challenged myself always to use the 

same HisptamaticTM filter called Jane BlankoTM. As an example, I included a self-portrait I took 
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in 2018 using these tools (Figure 9). This way of taking photos allows me to do it simply and in 

spending the least possible time in front of a computer.  

 

Figure 9. Self-portrait. In front of Airborne Newscast by Rafael Lozano-Hemmer, 2018. 
 

In 2017, I opened an InstagramTM account to publish some of my best photos. I was 

active for some time posting photos weekly, and I observed my audience increase from 0 to 450 

followers in just a few months, although my objective was not to become famous on social 

media. I was very much thrilled to become a “photographer” as an integral part of my master’s 

thesis. To use art, photography, as a tool to complete this research, is for me somehow like 

claiming: “In effect, the artistic process can illustrate being taken up by what calls us to our life’s 

purpose” (Leighton, 2014, p. 66). 
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Researcher. 

In 2014, an article entitled, “Why Don’t We Want to Hear About Climate Change?” 

(Quaile, 2014) ignited my decision to enrolled in the MAEEC program at Royal Roads 

University. Going back to school in my 40s nourished other aspects of my personality: curiosity 

and the ongoing desire to learn. Specifically, I was eager to try to make sense of what appears to 

me (and to many other humans) an incomprehensible phenomenon: human stillness regarding the 

more than obvious environmental crisis. Why don’t people want to hear about it? Why, if we 

have the scientific evidence, are we so motionless? Why don’t I do anything about it? Sure, I did 

want to take action. But how? What? And where to start? I became more and more concerned—

anxious, stressed, depressed—with our inaction regarding the way we live our lives on this earth 

and how it affects the environment globally. Moreover, at the same time, I felt compelled to be 

directly involved in—and in being part of—the solution: in participating in transformative and 

sustainable practices. I felt an urgent need to discover how I could make a difference in 

protecting our planet. “If we change our daily lives—the way we think, speak, and act—we 

change the world. The best way to take care of the environment is to take care of the 

environmentalist” (Hanh, 1993, p. 132). Engaging in a Master’s program in environmental 

education and communication was my only possible response to face the most critical ecological 

crisis of times, and thus my real research began. As I am writing this thesis, I still cherish the 

memories of the precious human and academic experiences I acquired during the three 

residencies (2014, 2015, and 2016) spent in the beautiful Royal Roads surroundings (Figure 10). 
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Figure 10. Looking at the horizon. Memories from Royal Roads University grounds, 2015. 
 

Teacher. 

I do not define myself as a “teacher” in the typical way we usually do. Except for when I lead a 

yoga class, which is another of my interests, I do not have much experience teaching in front of a 

class. However, as an educational technology professional, I have conceived in the past 20 years, 

several interactive educational games for kids, numerous distance education courses, and digital 

and print educational materials to use in class for college teachers and students. Furthermore, I 

am a mother of two young adults. As I raised my children, I consciously strove to teach them—

educating and coaching them—to becoming responsible human beings. Hence, as an educator, 

from both personal and professional points of view, I now wish to apply concepts and knowledge 

achieved during the MAEEC journey with “real” people and to become a “true” environmental 

educator. I designed my research in a way I could position myself as such (Figure 11). 
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Figure 11. Teacher in the making. Botanical Beach, 2014. 
 

Indeed, in accepting to take part in this experience, the participants let me accompany 

them on a journey of self-discovery about a day-to-day subject that we do not usually take the 

time to think about, however crucial at this moment in time. Arts-based research, mentions 

Finley (2005), represents an opportunity for researchers to make their study available and useful 

to participants rather than produce traditional academic reports aimed at other scholars or 

policymakers. Hence, with my research, I offer the opportunity for participants to learn from 

their experience in real-time. 

Research Design 

Design: 
(Verb) To create, fashion, execute or construct according to plan. 

(Noun) The arrangement of elements or details in a product or 
work of art. 

 
(Merriam-Webster, 2020) 
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As mentioned previously, the design of this study consisted of a multi-method approach. 

Sinner et al. (2006) state that arts-based researchers often use several methods from the social 

sciences and art-making to understand the complexity of their subject and search for meaning. 

Robson (2011) adds, “multiple methods can be used to address different but complementary 

research questions within a study. This focuses on the use of different methods for alternative 

tasks” (p. 385).  

The participants recruited for this study were asked to collect and keep all household 

waste for two weeks (recyclable materials, organic compost, and garbage. They would also keep 

a journal to record any thoughts, feelings, insights or feelings associated with this research, and 

to list all the places they went to buy something and what kinds of goods they purchased (e.g., 

food, drinks, house cleaning products, etc.). After two weeks of collecting their waste, we 

weighed the waste, and I took artistic photos of all the content of the trash and the participants 

with it. 

The overall framework that guided me in reaching my research objectives included the 

three following phases of data collection. 

Phase 1: Exploration 

§ Prototype: An exploratory prototype I personally tested with my family before I 

recruited participants; 

§ Photo journaling: A personal exploration of my subject—consumption and garbage 

production—through photography. 

Phase 2: Interviews and photo shoots 

§ Recruitment and informed consent; 
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§ An initial interview which took place before the waste collection began;  

§ A photo shoot at the end of the waste collection period;  

§ A post-interview conducted after the experiment was completed. 

Phase 3: Group meeting 

§ A final meeting with all the participants comprising of a focus group interview and 

reflexive activities with their photos displayed (about two-three months after all the 

photo shoots and post interviews). 

Exploration  

The first phase of my research was an exploration one. It allowed me to test with my 

family the experimentation before I recruited participants and explore my subject—consumption 

and garbage production—through photography. 

Prototype. 

Before I recruited my participants and started the study with them, I experimented with 

collecting my refuse with my family—comprised of me and my teenage son Samuel, and 

daughter Sarah—from whom I got verbal consent for their participation. I considered this 

experimentation or pilot an essential first step as I needed to live the experience myself before 

asking others to do so. In light of having been through the process, I also wanted to have the 

opportunity to modify the research design if I needed to. As Robson (2011) claims, a prototype 

phase “helps you to throw up some of the inevitable problems of converting your design into 

reality” (p. 405). Hence, I collected garbage for one week from January 21-28, and then I took 

photos of ourselves with our refuse (Figure 12).  
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Figure 12. Photos of Sarah, myself and Samuel, and our refuse for a week. 
 

The most significant impact of this experiment was that it allowed me to decide the 

garbage accumulation period’s length. I initially thought of extending that period to one month 

instead of just one week, as in Segal’s project. I believed that having a greater quantity of 

garbage collected during a more extended period could be a crucial factor that might increase the 

project's impact on participants. For example, the shopping patterns might change from one week 

to the next, and their reflections could have more chances to occur over an extended period. I 

finally compromised for two weeks because collecting and keeping one’s garbage for a longer 
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time, particularly in spring and early summer could have been problematic (lack of space to 

store, smells caused by degradation, attraction of small animals). I also considered having a 

check-in after one week during which garbage would be sorted and weighed-in, the photos taken, 

and the conversations recorded. I decided against the checking-in after a week as I was worried it 

would be too much work for the participant and myself, and I wanted to keep our involvement 

with the project realistic. 

Photo Journaling. 

Imagination, community, and communal experience, as well as 
perceptual, emotional, and sensual awareness, all contribute to the 

aesthetic dimensions of art-based research. 
 

(Finley, 2005, p. 687)   
 

During that experimentation period, mostly in January and February 2017, I also 

spontaneously began to take photos related to my study whenever I felt inspired to (Figure 13). 

 

Figure 13. Photo from photo journaling: cardboard boxes in front of a grocery store. 
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Although I had not planned it in my initial design, taking random photos while shopping 

or just “living my life” nourished my reflection about the subject of my research and finally 

became a data-collection method of its own. As I experimented with garbage collection at home, 

I somehow felt overwhelmed with reflections, thoughts, questions, and considerations about my 

topic. I would take photos, without any planned ideas about it, here and there, with my iPhone™ 

and Hipstamatic™ app. These photos were mainly evidence of consumption and garbage 

contribution to the landfill. In general, I was inspired to capture images as I walked around the 

city streets, went to shops to buy food or other goods, consumed stuff, and produced waste. As 

an illustration of what I call “photo journaling” as an essential part of my research process, I 

added two selection of images, respectively, representing packaging and trash (Figures 14 and 

15). Even more than my reflective journal writing, photo journaling contributed to my making 

sense of my journey as an artist, researcher, and teacher, through photography.  
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Figure 14. Packaging. Photos from photo journaling. 
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Figure 15. Trash. Photos from photo journaling. 
 

Setting, Recruitment, and Selection 

I conducted this study in Montréal, Québec, in a purely francophone environment. Hence, 

all communications during the project happened in French, and the relevant content (documents, 

interview transcripts, reports) was translated into English to write this thesis. There might remain 

a few elements in French in this final document, but it should not prevent the reader from 

understanding its essence. 
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The solicitation efforts to recruit the participants happened through various means of 

communication from April 2 to May 27, 2017 (see Appendix C: Participants Recruitment 

Process). To reach out to potential participants, I created an ad-like document synthesizing the 

project (see Appendix D: Ad), and I adapted my solicitation message depending on the media 

used (see Appendix E: Solicitation Messages). In the initial design, the plan was to recruit 

households living on the same street as me. I hoped I could get a compelling portrait of a two-

week garbage collection from one particular street in my neighbourhood. I first went knocking 

door-to-door on L.-O.-David street section north between Sagard and Des Érables to try 

recruiting my neighbours. Only two families were interested in the project but finally declined 

because they lacked time. Doing this exercise made me realize that city people do not know their 

neighbours very well.  

I decided to expand the recruitment sector for the study, but still keeping it to people 

living in Villeray. I sent twenty-two personalized emails to people I knew, two accepted. I asked 

one friend, who said yes. And I sent a message to the Bazar de Villeray Facebook™ page, a 

group of 14,000 people (as in the Winter of 2017) living in the neighbourhood (one person 

responded favourably). Moreover, I recruited three households during meetings of a group called 

“Villeray en transition,” a non-partisan citizen group whose activities are inspired by the 

international movement of cities in transition or Transition Network.  

Ethical Considerations 

I worked closely with all participants making sure I provided a safe context for them to 

participate in this study. Undeniably it can be challenging for the participants to take part in a 

participatory research project as the methods used might have lasting effects, for example 
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leading to new levels of self-awareness affecting lifestyle or bringing up new priorities or 

concerns (van Manen, 1990). As Robson (2011) reminds us, “ethical dilemmas lurk in any 

research involving people” (p. 98). Hence, it is our responsibility, as researchers, to not cause 

harm to our participants (Clandinin & Connelly, 2000). Consequently, I ensured each of them 

understood the aims of this research and made sure they did not feel ashamed or blamed in any 

way for their lifestyle choices. I explained to participants what the study involved (the risks and 

benefits, the right to privacy and confidentiality, and the right to withdraw at any time until this 

thesis was defended and published). I provided them with a project summary and an informed 

consent letter (see Appendices A and B: Project Summary and Letter of Free and Informed 

Consent), double-checked with them that they fully understood the research, their role in the 

study, and any implications the project might have for them (Boyton, 2005; Butler-Kisber, 2010; 

Robson, 2011). 

Furthermore, at the end of the project, I provided the participants with a list of references 

on topics such as consumption and waste management. This list served as a tool for participants 

to refer to if they wished to learn more about the subject and if they wondered, for example: 

“What can I do about my consumption? How can I improve waste management in my home”?  

Another ethical consideration of the project concerned the fact that three children under 

18 (respectively 11, 7, and 4 years old) were also part of the study. I ensured that no ethical 

issues arose during the process and received full consent from the parents. Before undertaking 

any interaction with them, I had my criminal record checked and was therefore legally cleared to 

research with children. The children’s involvement in the research proved to be minor: they only 

were present during the photo shoot with their parents. However, I made sure their parents took 
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care to give them “an understandable explanation of what would happen and a clear choice about 

whether they want to get involved or not” (Cohen & Emanuel in Robson, 2011, p.212).  

Finally, each participant signed the informed consent letter as part of the criteria of this 

study to confirm their full participation. In signing it, they agreed to being photographed and 

possibly having those photos exhibited in a public space as this is a key element to this study. In 

this final work, participants’ photos and correlating data are assigned pseudonyms to ensure 

some privacy, as it was explicitly mentioned in the consent letter. 

Participants 

The informants for this research are members of 7 households from the Villeray 

neighbourhood in Montréal, Québec, Canada. It was a key criterion that the participants all came 

from my neighbourhood. I was motivated to minimize the time it took to get to the participant’s 

homes and to thereby reduce as much as possible my own environmental footprint. Therefore, I 

mostly walked or used my bicycle to get to their houses. The participants are three individuals 

living alone (Jacques, Lise, Micheline); two couples (Clara and Josh, Cassandre and Hugo); and 

two families, one with one child (Nathan, Roxanne, and Maya); and the other one with two 

children (Joël, Virginie, Philémon, and Zoé). Figure 16 shows a mosaic of snapshots of the 

participants. More photos and information about the participants are included in the Findings 

chapter.  
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Figure 16. Research participants. 
 

Data-Gathering Methods 

The data-collection occurred from April to September 2017 (see Appendix F: Data 

Collection Schedule) in phases 2 and 3 of my study. During phase 2, from April 17 to June 26, 

2017, each household went through the same process. They took part in an initial interview; they 

collected their household waste for two weeks; and I went to their house on the last day of the 

two weeks to weigh the waste and to take artful photos (of their garbage and themselves with it). 

A second interview was conducted a few days after the photo shoot. Then, the next and final 

phase of the data collection was a meeting with all the participants organized on September 6, 
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2017, two months after all interviews, garbage collection, and photo shoots. The meeting 

included group discussions, group interviews, and a photo exhibit. The next sections (Individual 

Interviews, Photo Sessions, Group meeting, Participants Journaling, Researcher’s Journal 

Entries) describe each data-collection method I used in more detail. 

Individual Interviews. 

 We gather other people’s experiences because they allow 
us to become more experienced ourselves. 

 
(van Manen, 1990, p. 62) 

 
I conducted semi-structured interviews with open-ended questions for both the pre-

interviews and the post-interviews (see Appendix G: Interview Questions). Semi-structured 

interviews have open-ended questions, provide flexibility, and are adequate in the context of this 

small-scale project, where the researcher is the interviewer (Robson, 2011). They also best 

served the narrative inquiry approach in answering “what” and “how” questions, and in which 

the participants give accounts of their experience in a more informal story-telling way (Butler-

Kisber, 2010; Clandinin & Connelly, 2000). The initial individual interview took place before 

the waste collection began, never more than one month ahead. It allowed the participants and 

myself to get to know each other, and through the discussion, initiate a reflective quality about 

their actual consumption, recycling, and composting habits. Then, I conducted post-interviews 

with the adult(s) of the household just after the experiment completion (waste collection and 

photo session) “to help incorporate participants’ perspectives into the findings, possibly helping 

to explain them” (Robson, 2011, p. 279). Hence, I asked additional questions at that time to 

attempt to further clarify the research objectives: the participant’s reflections on the experience 
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of being photographed with their two weeks-worth of garbage; their thoughts on their 

consumption and recycling practices in their home; their views around the impacts of an arts-

based environmental learning approach in raising awareness.  

Each time I interacted with the participants, I made sure, as suggested in Robson (2011), 

to listen more than to speak and to ask questions in a clear and non-threatening way. I also strove 

to formulate the questions in such ways that they would eliminate cues that could lead the 

participants to respond in a particular way and to vary my voice and facial expression to give the 

impression that I felt comfortable and enjoyed the moment. All of this was intended to invite the 

participants to talk freely and openly. The interviews, pre and post, each lasted about 30 to 45 

minutes each. They were audio-recorded using the researcher’s smartphone (protected with 

password) and then fully transcribed. 

Photo Shoots. 

 Aesthetic qualities such as balance, harmony, rhythm, 
tension and form are to be found in the most elemental activities of 

the human animal. 
 

(Barone, 2000, p. 122) 
 

With each participating household, I organized a photo shoot on the last day of their two-

week garbage collection period. I used a Nikon D3300 with an 18-55mm lens as well as the 

HipstamaticTM application on my iPhoneTM. Just before the photo shoot, we first emptied the 

bags/bins filled with the collected refuse and weighed separately the amount of garbage, 

recyclables, and compost they had accumulated during that period (see Appendix H: Amount of 

Garbage in kg for Two Weeks). I shot a mix of wide-angle and close-up photos of the 

participants’ garbage and the participants with their waste. For every household, I took: 1) wide-
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angle images of the person/couple/family with refuse in bags around or in front of them, and 2) 

photos of content unwrapped and exposed on the ground: garbage, recyclables, and compost 

separately, most of the time shot from above. We also took some photos that were not planned in 

advance, but that are the “participants’ special requests”: images they asked me to take in 

specific manners during the photo shoot. All these images are presented in Chapter Four: 

Research Findings (Figures 27 to 34). 

Group Meeting. 

 A work of art becomes meaningful only through 
interactions and engagements with an audience.  

 
(Springgay et al., 2008, p. 85) 

 
I organized a group meeting with the research participants two months after the last 

household had finished the experiment, which proved to be another crucial means of collecting 

data. The participants were convened in a classroom-like room, from 5:30 pm to 8 pm on 

September 6, 2017. Unfortunately, due to availability constraints, three adult participants (two 

households: Jacques, and Joël and Virginie) could not attend the group session. Eight adults in 

total took part. The researcher acted as the moderator. A graphic facilitator was also present 

during the group meeting to record the session through illustrations. I thoughtfully designed the 

meeting to induce a narrative describing the participants’ overall experience of the project and 

“to amplify and understand the findings” (Robson, 2011, p. 296) (see Appendix I: Group 

Meeting Scenario). Indeed, the group interviews allowed me to gauge multiple perspectives 

about each topic in an emotive and interactive way that only that type of discussion can achieve 

(Gibbs, 2012). Essentially, I used the group meeting to complement the earlier interviews, in the 
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following ways: to hear the participants develop more thoughts about their experience, to further 

refine their understanding of the experiment, and to evaluate the impacts of the various elements 

of the project. More importantly, the group meeting was the occasion for the participants to see 

the photos we took together and the ones from the photo journaling. 

The group meeting included the following activities: 

§ Words of welcome. 

§ An initial group discussion to initiate the dialogue about the artistic aspect of the 

project. 

§ Individual written reflections followed by a 2nd group discussion to further deepen 

the artistic aspect of the project and its potential impacts. 

§ Subgroup activity followed by a 3rd and final group discussion about the impacts 

of the whole project, including its artistic aspect. 

§ Closing words. 

The three formal group discussions lasted about thirty minutes each. They were audio-

recorded using a specialized device (recorder and microphone) capable of recording sounds in a 

large room and later transcribed. The group activities took place in six zones: 
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Zone 1: Wall of graffiti (Figure 17). A large piece of paper on which participants could 

write or draw their first impressions about the photos. (What caught your attention, surprised or 

impacted you when looking at the pictures?) 

 

Figure 17. Zone 1: Wall of graffiti. 
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Zone 2 (Figure 18). 8’X11’ photos of the participants with their garbage on a large piece 

of paper with free space next to it to write their written reflection. (What do you notice when you 

see yourself photographed with your garbage? Do you have a particular reaction or reflection?). 

 

 

Figure 18. Zone 2: Photos of the participants with their garbage and their written thoughts. 
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Zone 3 (Figure 19). A mosaic of 24 small photos of garbage, recyclables, and compost 

from every household; and right beside the mosaic, a table of the quantities of refuse in kg. (Is 

there a particular reaction or reflection you have when you see the accumulation/amount of 

waste from everyone?). 

 

Figure 19. Zone 3: Mosaic of participants’ garbage, recyclables, and compost. 
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Zone 4 (Figure 20). Three mosaics of 12 photos from photo journaling taken by the 

researcher during the process pilot phase of the project. 

 

 

Figure 20. Zone 4: Mosaics photos from the researcher’s photo journaling. 
 

Zone 5 (Figure 21). Working space with chairs and tables for the group discussions. 

 

Figure 21. Zone 5: The participants, discussing during the group activity. 
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Zone 6: Tables with food and drinks. 

I designed the group meeting this way because I did not want to restraint the group data 

collection exclusively on group interviews and discussions. I also wanted to have the participants 

reflecting on their experience, the project, its impacts, but not only in responding verbally to my 

questions. That is why I asked them to do a short written individual reflection and to take part in 

an activity where they were encouraged to discuss and exchange ideas. Finally, and most 

importantly, as the photos were a fundamental part of the experiment, I wanted to use the images 

as triggers or elicitation to stimulate discussion and reflection. 

Graphic Facilitator. 

I asked a graphic facilitator to take part in the group meeting to visually represent the 

information communicated orally by the participants during the group discussions because I 

wanted to add another dimension to the data-collection of the multi-method approach I chose for 

this study (Figure 22). The graphic facilitator, who was mostly a silent partner during the session, 

represented the ideas, concepts, expressed during the discussions using drawings, keywords, or 

links, hence creating visual summaries of the meeting dialogues. I selected someone external to 

the project to obtain another point of view of the discussion outcomes and, consequently, to 

increase validity. It was indeed interesting to note that what emerged from these drawings did 

confirm some of the most important and recurrent themes that came out at the interviews and 

discussion. Just to name a few, the amount of garbage and the presence of plastic wrapping; the 

aesthetic impacts of the photos; the time and efforts needed when wanting to make a difference 

are some of the recurring themes. These will be discussed in detail in the next chapter describing 

the research findings. However, the exercise would have been even more relevant if more time 
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had been available, allowing the participants to comment and validate the drawings and ideas 

that were selected and represented by the outside observer.  

 

Figure 22. Discussions’ representations and graphic facilitator. 
 

Participant Journaling. 

I asked my participants to keep a journal to help them reflect on their consumption and 

refuse disposing habits. “Solicited diaries can provide participants with a means to respond to 

researcher-requested topics, as well as to record reflections that communicate the stories of their 
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daily lives” (Jacelon & Imperio, 2005). For example, I suggested to my participants to list all the 

places they went to buy goods (i.e. foods, hygiene products, others) during the two weeks and 

note any thoughts, feelings, and insights that might arise. I also invited them to take photos if 

they preferred. The data I collected from this exercise turned out to be very different from one 

household to another:  

§ Very brief reflection notes about consumers’ habits in general (Lise) 

§ Brief reflection notes and shopping list (Joël)  

§ Short notes about groceries and four photos (Cassandre and Hugo) 

§ Shopping list (Nathan and Roxanne) 

§ More complete notes (like a diary) and five photos (Micheline) 

§ Shopping list, list of thrown outs, and reflections notes (Clara and Josh) 

§ Shopping list and four photos (Jacques) 

The main reason for this inconsistency is that I did not provide adequate instructions and 

parameters for journal-keeping, and I did not insist enough on the importance of that specific 

task related to the study. The participants also indicated that note taking and taking photos was a 

lot for them: it was challenging to remember to do it and to be disciplined enough to follow 

through as well as the busyness of their lives. However, this exercise proved to be beneficial as 

several participants said it was a useful tool in helping support their reflection about the subject 

during the two weeks of garbage collection. Excerpts of their reflections are reproduced in the 

findings chapter. 
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Researcher’s Journal Entries. 

I kept a research journal from October 2016 to August 2017, which covers the writing of 

my thesis proposal and the data collection phases: “Journals are powerful ways for individuals to 

give accounts of their experience” (Clandinin & Connelly, 2000, p. 102). I found that journals 

are useful at all phases of the study to “understand and make meaning of experience” (p.80). As 

suggested by Hesse-Biber, Nagy & Leavy (2006), I kept a journal for personal matters and 

insights to note regularly and reflexively about what was occurring during the process: feelings, 

concerns, shifting position within the project, questions, issues, intuitions. I recorded the 

thoughts, reflections, and emotions I had during my journey. Note taking occurred sporadically 

as important observations arose. I had planned to take notes as soon as possible following each 

important research activity (e.g. photo shoot, individual interviews, and group interviews). 

However, I have to recognize that this engagement was not fully respected, mostly because I 

lacked discipline in my time planning. However, the notes I took revealed relevant and essential 

thoughts about the process and the subject, and contributed to meaning making in the final 

analysis stage of the project. 

Public Exhibition 

My initial research design included a photo exhibition in a public space intended for the 

participants and other guests (friends, family) to visit and comment. Unfortunately, personal 

health issues prevented me from organizing the public photo exhibit in that particular planned 

set-up. However, as mentioned above, the photos were purposefully exposed to the participants 

during the group meeting that took place in September 2017. Regardless, I proposed to the 

environmental committee at my workplace, Collège de Maisonneuve, to exhibit my photos 
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during the Québec Waste Reduction Week (Semaine Québécoise de reduction des déchets – 

SQRD). The committee members were enthusiastic and accepted the project. Hence, from 

October 21 to November 1, 2019, the photos were exhibited in two different locations: in the 

cafeteria of the main campus (top left photo in Figure 23), and the cafeteria of a smaller campus 

(bottom left in Figure 23). The moment of the exhibition in the latter cafeteria also coincided 

with the launch of a composting collection pilot project, which added relevance to the photos 

exposed. 

 

Figure 23. Exposed photos. 
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The exhibition consisted of twelve large posters printed on 18” X 24” boards (Figure 24): 

§ One for the project description and context, as well as a short bio of myself. 

§ One for each household (eight in total including mine). Each household was 

presented in the same manner: one large wide shot of the individual or family, 

and three additional smaller close-up photos of their refuse (garbage, recycling 

and compost). 

§ Finally, three additional boards with photos from the photo journaling.  

In retrospect, I received fewer comments about the photos and the project than I would 

have had if the exhibition happened as initially planned. However, I did get some feedback and 

was glad to be able to show the images in a public space after all. 
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Figure 24. The photos displayed on twelve boards for the exhibition. 
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Creative Analytical Practice (CAP) 

A little over 10 hours of interview recordings transformed into almost 70,000 words in 

total. Moreover, the various photo sessions with the participants and from photo journal 

produced hundreds of images. Considering the extensive amount of information this research 

created, the various forms of data I gathered, and the arts-based nature of the study, I decided 

against using a conventional method for data analysis. Instead, I chose to experiment with a 

specific qualitative lens to help me navigate through this vast and complex information and to 

identify meaningful themes in such diverse data. 

Richardson’s (2000) creative analytical practice (CAP) helped me achieve these 

objectives. With CAP, I was able to mix the several forms of data collected during the project: 

the interviews and group discussions, the photographs from the sessions with the participants, 

and the participants’ journal entries. I also integrated my journal accounts and my photo 

journaling in the process. To be true to the methods I chose in undertaking this research, and to 

keep my voice present in trying to report my findings, it was indispensable for me to incorporate 

and respect the multiple ways in which the information revealed itself. As Richardson and St. 

Pierre (2005) claim, CAP recognizes the researcher’s role in the co-construction of meaning. 

Thus, CAP allows creating thoughtful meaning through making rather than strict analyzing. 

Hence, while reading over the written transcripts, summaries, translations, journal entries, 

and looking at the photos, I considered the information through a creative and artistic lens. As 

mentioned by Richardson & St. Pierre (2005) in Writing: A Method of Inquiry, this contributes to 

enrich the research’s authenticity. Richardson (2000) highlights five essential criteria the 

researcher must consider when applying CAP to her work:  
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1. Substantive contribution to a social perspective; 

2. Aesthetic merit opening to interpretive responses; 

3. Reflexivity or adequate means of gathering information; 

4. Impact of the research; 

5. The credible account of an experience.  

While I had these essential CAP standards in mind, I never lost sight of my research’s 

objectives: How can arts-based education be useful in shaping our understandings of 

environmental issues, and more specifically, how this participatory environmental and artistic 

project could impact the participants in terms of their worldviews and values; their awareness of 

environmental problems and sustainability notions; and their motivation to engage with green 

issues? To make sure to remember what I was what investigation was about, I used keywords 

from my research’s questions that I organized and highlighted in colors on a one-pager aide-

mémoire that I printed to always have it available during the analysis (Figure 25). 

 

Figure 25. Research questions on a one pager aide-mémoire. 
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I dove into the data and started by transcribing the individual interviews’ audio 

recordings and the group discussions (all in French) into a typed format. It was the occasion to 

listen attentively to the participants relating their experience and expressing their thoughts, 

feelings, and ideas. As the transcriptions occurred, I highlighted quotes that seemed 

indispensable and began noting general common themes. In a first attempt to filter this 

considerable amount of information, I translated into English and summarized relevant passages. 

Then I transferred these succinct and significant excerpts from each participant onto post-it 

notes. As I pulled the threads together, I organized the post-it notes in themes and categories 

related to my research questions and objectives that naturally arose (Figure 26). I filtered and 

sorted the mountain of data in immersing myself into the subject and mixed these discoveries 

with some journal entries, the participant’s and my own. This sifting and sorting process took 

place right until the very end of writing this thesis and making my conclusions. 

 

Figure 26. Post-it notes organized in themes and categories. 
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More conventional approaches usually employ triangulation to increase validity by using 

multiple gathering methods (Robson, 2011). For my research, using CAP instead meant I 

recognized that there is much more than two or three angles through which we see and 

understand a phenomenon (Richardson, 2000). Hence, validity was not achieved through 

triangulation but rather through “crystallization,” which “provides us with a deepened, complex, 

thoroughly partial, understanding of the topic” (Richardson, 2000, p. 934). Interestingly, because 

I had the opportunity to meet several times with each participant (during pre, post, and group 

interviews), I noticed recurring themes and concerns from each of them, as a sort of triangulation 

that naturally emerged. 

Chapter Conclusion 

This chapter provided an overview of the methodologies used in this research— narrative 

inquiry and a/r/tography. I described the specific methods employed to carry out the research, the 

design, and the exploration phase. I outlined the ethical considerations at stake. I explained in 

which settings the research took place, the research participant recruitment. I presented the 

participants selected and the various methods used to gather data—individual interviews, photo 

sessions, participants journaling, researcher’s photo journaling and journal entries, group 

meeting, and graphic facilitator. I also described how the public exhibition unfolded, and finally, 

how I integrated creative analytical practice (CAP) in the analysis phase. 
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Chapter 4. Research Findings  

A/r/tographers don’t simply research phenomena in the arts using 
qualitative means; they are artists-researchers-and-teachers who 

examine educational phenomena through an artistic understanding 
and inquiry process. 

 
(Springgay et al., 2008, p. 87) 

 
Introduction 

This chapter reveals the research findings of my study. In the first section, I introduce the 

participants who took part in this study. The three other sections present the most important 

themes that arose from the CAP (Richardson, 2000) process. These themes will be discussed in 

relation to my research’s objectives and questions in the next chapter. 

More specifically, the section Meet the Participants offers an introduction of the 

participants from four angles 1) their images from the photo shoots along with some descriptions 

from the interviews; 2) photos that they specifically asked for during the photo shoots; 3) their 

level of consciousness about garbage production and consumption habits, and 4) their motivation 

to participate in the project. In the Project’s Impacts section, I present: 1) actions the participants 

took during the two-weeks; 2) goals they set to take action after the experiment; 3) specific 

thoughts and ideas they shared about the impacts of the project on their consumption and 

garbage production, and 4) conversations that happened with their friends and relatives about the 

project. In the section Challenges to Change, I touch on some difficulties the participants faced 

and expressed in their efforts to change or integrate new habits: 1) the time investment required 

in the change process; 2) systemic challenges; and 3) environmental dilemmas. Finally, in the 

section Art as Education, I address how some elements of the research methods affected and 
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contributed to the participants’ experience: 1) the relevance of creating aesthetics photos of trash, 

and 2) the combination of methods for collecting data.  

Furthermore, I integrated into this chapter images from my photo journaling and some 

extra pictures from the photo shoots with the participants. I also added excerpts from the 

participants’ journal entries as well as some of my own. Excerpts are integrated into the text or 

presented as quotes aligned on the right at the beginning of a section. In doing so, I wished to 

enhance and illustrate my study results while staying in tune with the arts-based approach and 

the creative analysis practice used. 

Meet the participants 

This section gives an overview of the participants who took part in this study from four 

angles: photos of them, their trash, and a short description of the type of consumer, citizen they 

are; specific shots they requested; their level of consciousness about garbage production and 

consumption habits; and their motivation to participate in the project. 

Their Profiles. 

On the following pages are the photos of the participants: Clara and Josh (Figure 27); 

Jacques (Figure 28); Nathan, Roxanne, and Maya (Figure 29); Lise (Figure 30), Micheline 

(Figure 31); Cassandre and Hugo (Figure 32); and Joël, Virginie, Philémon, and Zoé (Figure 33). 

For each household, I created a collage with four photos: a large one offering a broader point of 

view of their members, and then close-ups of their refuse (garbage, recycling, and food waste. 

These collages are those used for the photo exhibit, as seen in Chapter 2. I also added a short 

narrative for each family, giving an account of their lifestyle, consumer habits, and garbage 

production practices from the information I gathered during the first individual interviews. 
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Figure 27. Clara and Josh. 
 
Clara and Josh live together. They recycle and compost as much as possible (they put 
used Kleenex in the compost bin). They do not own a car but have bicycles and a 
subscription to a car-sharing service. They frequently shop for groceries, to buy a few 
things at a time and in an unplanned manner. They are concerned with cost, quality (no 
chemicals, no GMO), and the origin of products, and they strive to encourage ethical 
products and local stores. They want to contribute and be part of the sharing economy. 
They do not buy in bulk stores and do not bring their shopping bags or containers. They 
do, however, accumulate a lot of containers and plastic bags. They avoid supermarkets. 
Josh finds the food industry disgusting. 
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Figure 28. Jacques. 
 

Jacques lives alone. He recycles but does not compost. He says he used to be a 
compulsive consumer, especially for shoes, clothes, and ties. He had tons of them. 
Nevertheless, he has voluntarily reduced his consumption in the last years. He lives 
locally, walks to shops nearby, and does not own a car. 
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Figure 29. Nathan, Roxanne, and Maya. 
 
Nathan and Roxanne are a couple. Maya, Nathan’s daughter, lives with them every other 
week. They recycle and compost. They do not own a car but have bicycles and a 
subscription to a car-sharing service. They say the neighbourhood allows them to have a 
local lifestyle as the shops are nearby. They started to tend towards a zero-waste lifestyle 
a few months ago and are very motivated. They hate large surface supermarkets even if 
they have one just around the corner. They buy organic, local, in bulk, and thrift stores. 
They spend their money mostly on food and travel (to France, where their families live).  
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Figure 30. Lise. 
 
Lise lives alone. She recycles but does not compost. She owns a car. Living alone 
influences her consumer’s habits: she buys food often and in small formats. For food 
shopping, she frequently goes to the IGA because it is convenient: it is on her way home 
from work. Impulsion rather than planning defines her food shopping style. Otherwise, in 
general, she hates shopping. She particularly dislikes thrift stores. She prefers to pay 
more, once in a while, for quality and comfort. She craves for travelling. And she likes 
buying books, “It is like drugs.” 
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Figure 31. Micheline. 
 

Micheline lives alone, but her son and her partner both come around several times a 
week each. She recycles and composts. She does not own a car. She says about herself 
that she is a “marginal”: she cooks a lot, always bring her lunch at work, does not buy 
prepared meals, is not impulsive with her purchase, grows food in her garden, picks 
fruits around the City, has bought organic vegetable baskets for years. She has 
experienced making her beauty products (lip balm, deodorant, toothpaste). She used to 
purchase a lot of clothes but now tries to reduce it. She is a gatherer: she accumulates 
stuff, in general, and has a difficulty to get rid of it. When she buys, she is first concerned 
with price, quality, and provenance, and then with wrapping. 
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Figure 32. Hugo and Cassandre. 
 
Hugo and Cassandre live together. They recycle and compost. They do not own a car. 
They eat local foods from local stores where they go a few times a week. Less often, they 
go to supermarkets (for specific items like toilet paper). They try never to take plastic 
bags from shops, bring their carrying bags and containers. They also bring back 
polystyrene containers to shops. They strive never to buy stuff new: they go to thrift stores 
for clothing, they pick up abandoned furniture or even bicycles on the street. They will 
choose to purchase ugly or unwanted fruits and vegetables when available. Cassandre is 
interested in the zero-waste movement. 
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Figure 33. Philémon, Virginie, Zoé, and Joël. 
 

Joël and Virginie live together with their young daughter Zoé. Philémon, Virginie’s son, 
stays with them every two weeks. They recycle, reuse, and compost. Joël owns an electric 
vehicle. They buy food frequently in an unplanned manner in shops close by or at the 
Jean-Talon market. They avoid supermarkets. Joël says: “You end up with tons of 
wrapping if you shop there.” They bring their reusable bags to groceries, and Joël does 
not buy when there is too much wrapping. Their views differ as Joël is very fussy about 
not creating unnecessary garbage. He goes to thrift stores for clothes and to the library 
for books. However, Virginie gives more importance to organic foods, ethical and local 
clothing, and books she buyso she can annotate them. 
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Their Special Requests. 

The diversity of the participants' interaction with the methods was demonstrated in their 

relationship to garbage and their ideas of visually representing that relationship. During the photo 

shoots, I asked the participants if they had a specific manner in which they wanted to display 

their garbage for the photos. Most of them did not have anything particular in mind before the 

photo session began except for Melissa and Hugo, who asked me to take their picture in their 

bathtub submerged with their recyclables. However, as the photo shoots unfolded, there were 

moments of inspiration, and the participants did finally have special requests. Jacques, for 

example, wanted to be photographed seated on his balcony surrounded with his garbage. Lise 

wanted a picture of herself with her grand-daughter—the daughter of her daughter—whom Lise 

says is her primary source of motivation to improve her environmental behaviours. Clara and 

Josh were proud of not having too much garbage and wanted to pose reflecting that feeling. 

Finally, Nathan and Roxanne wished to have a photo of all the trash left from a party they had at 

their home the previous weekend. They mentioned that the amount of garbage pictured on the 

images did not represent their usual production, but to be part of a choir and have an after-show 

party at their apartment is also part of their life, and they wanted to picture that reality. Figure 34 

shows these specific photos asked by the participants (from left to right and top to bottom: Josh 

and Clara, Hugo and Cassandre, Lise, Nathan and Roxanne, and Jacques). 
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Figure 34. Participants’ special requests. 
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Their Level of Consciousness. 

Today, I start this introspective project on waste production and 
management.  

After a few decades of environmental involvement, I have a good 
idea of the subject. 

In terms of food, I believe that my consumption and management 
are adequate. 

However, I have doubts about clothing, leisure, housework, and 
renovation. For sure, there is still room for improvement. 

 
(Excerpts from Micheline’s journal entry. May 2017) 

 
Although we are a family already very conscious—according to 
Virginie, we are more aware than 99.9% of people—, this two-

week period was a source of inspiring moments. 
 

(Excerpt from Joël journal entries. May, 2017) 
 

From getting to know the participants, I believe that each of them had rather high levels 

of consciousness about the subject of this research before they even agreed to be part of it. On 

one side of the spectrum, Nathan and Roxanne were in transition into a zero-waste lifestyle, 

intending to produce the least garbage possible. On the other hand, although he expressed that he 

wished to evolve into being a more conscious and responsible consumer, Jacques did not collect 

his food waste. Cassandre and Hugo said they had already initiated a transition process to reduce 

their consumption and garbage production. Clara and Josh considered they already had 

acceptable practices, but were open to learning more. For example, they mentioned they were 

very critical when shopping, that they looked closely at all aspects of consumption (not only 

wrapping but mostly ethics and origin). Micheline described herself as a “super aware and 

concerned citizen.” She joined the environmental movement several years ago and showed 

interest in the zero-waste movement. Joël explained how he is meticulous about his consumption 
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and tries to reduce their garbage production as much as possible. For him, garbage production 

includes green gas emissions. He always brings his reusable shopping bags with him when 

shopping and says he is very “religious” about it. He also mentioned that he is “the green in the 

family, imposing his ecological tyranny.” Lise did not compost before the project but started 

collecting her food waste instead of throwing it away during her participation in the study. 

Their Motivation to Take Part. 

The participants decided to take part for various reasons: Lise, Jacques, and Clara said 

they were motivated because they were curious to learn about their habits and garbage 

production. Micheline considered how the project’s subject corresponded with a challenge she 

had set herself for the year to come: to declutter her house. For Josh, the project was the occasion 

to take a first step into becoming more environmentally engaged, which is not usually a cause he 

campaigns for. Clara, Jacques, and Micheline wanted to contribute to the study because they 

knew me and wished to help. Cassandre thought the project corresponded with her 

environmental preoccupations and wanted to contribute to raising awareness. Nevertheless, no 

matter what their reasons were in the first place, all participants confirmed that they benefited 

from their involvement in this study. 

Summary. 

We have met the participants—their profiles (photos and sort summaries); their requested 

shots; their level of consciousness about the research’ subjects; their motivation to participate in 

the study—and understand better who they are, where they come from. In the next three sections, 

we will discover how the project impacted the participants, the challenges they encountered, and 

what they thought, felt about the research's aesthetic aspect and the combining of methods. 
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Project’s Impacts  

Undeniably the project impacted the participants on various levels. It increased their 

awareness and brought them to think about what they could do to improve their environmental 

behaviour. They also said they felt empowered to make changes in their lives. This section 

presents three themes that together describe those impacts: 1) several of them took concrete 

environmental action during the two-weeks; 2) most of them set goals to pursue their 

engagement after the experiment with specific intended future actions; 3) they also had a lot of 

thoughts and ideas to share about how the project contributed to altering their vision and 

understanding of consumption and garbage production, and 4) several participants confirmed that 

the project contributed to having conversations with their friends and relatives. 

Actions During Project. 

I need to find a container for the compost that is tight enough to 
have no odours. 

In the first few days, I tend to pile up everything before sorting it. I 
don’t yet have the reflex to do this as I go.  

Many questions arise: can I compost cat hair, rubber bands, or 
fibers from the dryer? 

It is difficult to change my habits, but already having a container 
for food waste is a change. 

 
(Excerpts from Lise’s journal entries. April 2017) 

 
All the adult participants fully committed to the project for the two weeks of the 

experiment, except for Virginie, who agreed to take part, was there for both interviews, but was 

less involved. Some of the participants reported, in the second interview, that they took concrete 

positive environmental actions while participating. For example, Cassandre bought a DivaCup7 

                                                
7 A DivaCupTM (or menstrual cup) is a small cup made from flexible and body-friendly plastic, which a woman 
inserts into her vagina to collect menstrual fluids instead of using tampons or pads. 



AN AESTHETICS OF CONSUMPTION 
 
 

98 

to reduce her impacts from feminine hygiene. Lise tried composting, even if she found it 

disgusting, and she made efforts to recycle more. She also made sure she brought her reusable 

bags when grocery shopping. Micheline read Béa Jonhson’s book Zero Waste Home: The 

Ultimate Guide to Simplifying Your Life by Reducing Your Waste (2013). She borrowed the 

electronic version from the municipal library to reduce her footprint impact. Roxanne, Clara, and 

Josh were proud to announce that they cooked veggie paté for the first time. These last two also 

researched the subject of #6 plastics8 (PS or polystyrene) and installed a separate bin for 

collecting it as they found out where it could be recycled. 

Intended Future Actions. 

Participants also mentioned actions they intended to take in the future. Roxanne realized 

during the project how much food they still threw away. She expressed wanting to make more 

efforts to reduce their food waste. Nathan aimed his intentions at reducing the amount of 

wrapping they produced. Micheline reported that the project had little influence on her 

consumer’s habits or garbage production. However, she set herself the objective of emptying her 

house of unnecessary stuff and committed to the following actions: cleaning up her basement, 

making her own cosmetics, and sorting clothes. Cassandre said she would not change her whole 

approach to consumption, but she felt even more motivated to reduce her garbage production to 

                                                
 
8 The Resin Identification Code system was developed by the Society of the Plastics Industry in 1988, now known 
as ASTM International, as a means of sorting different types of plastics from household waste. The RIC assigns a 
numeral from 1 to 7 with a chasing arrows symbol around the number to a piece of plastic to indicate its type (2010). 
Most recycling sorting centers in the province of Quebec do not accept #6 plastics (PS or polystyrene) (RECYC-
QUÉBEC, 2019). 
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consume differently, with less wrapping. Clara and Josh thought that making their products, like 

toothpaste, could be fun to try in the near future. 

Disturbing Thoughts. 

This research subject is profoundly disturbing. To realize that 
almost everything that surrounds us in our daily lives somehow 

ends-up… trash...  
In grocery stores, in restaurants, in shops. Bottles, packaging, 

wrapping, plastic for the most of it, glass also. 
I’ve collected all my garbage, recycling, food waste, for a week. 

The amount of trash is shocking. I knew it was a lot, but I am 
shocked anyways. 

 
(Excerpts from the researcher’s journal entries. January 2017) 

 
 

Without any doubt, this study brought participants to somehow rethink their consumption 

and garbage production, and the link between the two. For Jacques, the project shed light on the 

type of consumer he is. He realized how often he goes to stores and how much garbage he 

produces. He said, “I live alone, and I would never think I had so much garbage, even after just 

one week.” The experience also stimulated Roxanne’s consciousness about the direct link 

between consumption and garbage production: “Now, each time I buy something, I tell myself, 

one more piece of garbage!” Clara mentioned how the project prompted them to bring a new 

perspective to their consumption habits: “It is not a subject we usually think about, reflect on. It 

was interesting to focus on it for some time.” Moreover, the experience made her conscious of a 

new aspect of consumption—the garbage it produces—and she realized how much one can buy 

in just one day. Clara added that the project “inevitably changed my awareness about 

consumption habits and garbage management.” Josh noticed how much food is wrapped in 

plastic and stated somehow ironically: “Wrapping has become our first enemy.” 
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These reflections propelled the participants into concrete action. The study gave Nathan a 

clearer idea of their consumption, where they were at with their zero-waste project. It helped him 

identify solutions on how to improve or contribute less to the landfill, such as shopping in zero-

waste stores, cooking more meals at home, improving food shopping planning. Lise, although 

she did not expect to have so many questions about garbage management, recognized she did not 

know as much as she thought. Hence she considered the project a good investment: “I noticed 

changes in some of my habits, I have new reflexes in managing my garbage. Also, I think twice 

before buying something now. I found myself asking for the first time in my life if I should buy a 

magazine!” Micheline expressed how the project allowed her to intensify personal reflection 

about why she cannot get rid of stuff: “The project was an opportunity to dive into the subject. It 

put me in the mood, it gave me motivation, like an impulse, to declutter my house.” For her, 

consumption, garbage production, and cleaning the space where she lives are all interlinked. 

Clara and Josh both agreed that taking the time to focus on this particular subject proved to be an 

excellent exercise. Josh explained: “We already had good practices, but the project influenced 

us, it motivated us to do more, it gave us the occasion to improve.”  

Even the most aware participants confirmed that taking part in the study influenced and 

touched them. Virginie admitted that she was shocked by the amount of plastic they 

accumulated. Cassandre and Hugo noticed that they generated approximately the same amount 

of garbage as they did before the experiment. However, Melissa acknowledged: “We were 

already advised consumers, but the project accentuated it.” Joël, who considers himself already 

environmentally superconscious, mentioned that the project brought interesting thoughts, 

discussion, and introspection about what type of consumer he is. 
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Conversations. 

Discussions between the participants and their circle of friends, relatives, and colleagues 

represent another significant consequence of the project, they reported. Lise talked about the 

subject with her daughter: “She is the main influence in helping me become more aware, 

conscious about the environment. I am open to discuss this subject with her, she supports me to 

see the positive in it, and she encourages me to make small changes, one step at a time.” Lise 

also discussed with her colleagues at work on several occasions, mostly at lunchtime. They 

exchanged about the project itself and the subject of waste in general. Additionally, Nathan and 

Roxanne noted that the project encouraged exchanges about the subject with Nathan's six-year-

old daughter, Maya. Nathan mentioned that “kids are aware of the problem and something of the 

solutions too.” With her partner who does not live with her, Micheline had a discussion about 

paper towels that almost turned into a fight: “I don’t use any paper towel, but he is a big fan of it. 

I decided not to buy it anymore, and he got furious.” Joël and Virginie, who often have divergent 

visions on consumption, debated a lot during the project about what to throw away and why they 

would buy, or not, certain things instead of others. Joël also had a discussion with his father in 

law when the family came over for supper and brought overwrapped-up take-away food. He also 

engaged a conversation when food shopping: “I was at the bakery with my plastic bags, and a 

woman came in with wax wrappings. I asked her where she bought them.” Finally, the photo 

shoot with Clara and Josh in their back alley also provoked a discussion. During the shooting, a 

neighbour who was curious about what we were doing came by. He then told them about his own 

project of creating a green alley and invited them to join a Facebook Group about it. The couple 



AN AESTHETICS OF CONSUMPTION 
 
 

102 

reported that later on, they also had a challenging discussion with Josh’s brother about how make 

change happen. 

Summary. 

The themes presented in the previous four sub-sections—concrete environmental action 

during the project; intended future actions; thoughts and ideas about their vision and 

understanding of consumption and garbage production; conversations with their friends and 

relatives—exemplify how the project impacted the participants on various levels. It increased 

their awareness and brought them to think about what they could do to improve their 

environmental behaviour. They also said they felt empowered to make changes in their lives. The 

next section touch on some challenges the participants experienced. 

Challenges to Change 

I am confronted with my own resistance to changing my habits. 
Why? Why is it so difficult to change? Because it takes efforts, time. 

Because of how things are.  
 

(Excerpts from the researcher’s journal entries. March 2017) 
 

The participants exposed several factors that would influence their intentions or will to 

change, or not, their behaviours. First, they reflected on how changing one's habits is not an 

immediate process and how much time was necessary to reduce their garbage production 

significantly. Then, they mentioned being confronted with systemic challenges in their efforts to 

change, adapt, and integrate personal habits and behaviours. The members taking part in the 

research further explained how environmental dilemmas sometimes confronted their will to 

adopt pro-environmental behaviours. Finally, all of the participants had questions, doubts, and 

frustrations about the recycling industry.  
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Time Needed to Change. 

Changing behaviour is not an immediate process. Most participants mentioned the 

amount of time required to integrate environmental habits, behaviours, and lifestyles, like 

reducing their waste production. Several of them agreed that attempting to decrease the amount 

of garbage, especially from grocery shopping, takes significant time. Nathan explained: 

Producing less garbage is a matter of time; it is not a matter if one can physically do it or 
not. If we decide to do it, we will be able to do it. However, it takes time. Cooking 
everything you eat, going to bulk stores instead of supermarkets, or making your hygiene 
and beauty products is a considerable time investment. You have to change your time 
organization completely. 
 

Micheline shares that vision, “People who do not care about the environment and waste 

production take it easy. Having environmental concerns and changing one’s lifestyle 

consequently require time.” Clara consulted a website promoting the zero-waste lifestyle and 

noted that integrating new habits is a slow process, even when one is determined to: “I looked at 

all the suggestions on how to do zero-waste. There are lots of ideas, but all are time-consuming.” 

Clara related how the study made her conscious of that aspect of change:  

I enjoyed the exercise of being more mindful of how and what we buy, and how and what 
we throw away. I think we were already very aware, but I think we improved our 
practices. So, it was a good experience. It was captivating to focus on this subject for a 
while. But it is a long process for new habits to become natural.  
 

Jacques did not compost before the project and was still reluctant to incorporate food waste 

collection into his life habits. He demonstrated with an example of his own, how changes could 

be a long process:  

It [composting] is another element that you have to add to your daily habits. And it takes 
time. I remember how long it took to start recycling, back in the 80s and 90s. And how 
people were reluctant to wear their seatbelts when it became mandatory in the 70s.  
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Nathan added comments about the time required for their transition to zero-waste: “We thought 

about it for almost a year before starting the process. We slowly became more and more 

conscious of it. However, there is a step from being aware to actually start taking concrete 

actions.” Hugo added, “There are unavoidable stages to go through. Because you cannot go all 

the way at once, from ultra-high consumption to local consumption and doing everything 

yourself.” Cassandre also confirmed that attempting to change their consumption and garbage 

production habits “simply takes time.” Virginie was the only one bringing a different point of 

view on changing behaviours or habits: “I prefer when change naturally comes from inside, from 

what and how we feel, rather than from external pressure. I think the desire or motivation to buy 

less or consume less must come from the link to our love of Earth.” But she would agree that her 

point of view on changing behaviours or habits also do take time. 

Systemic Challenges. 

I buy a quiche to-go and tell myself that the packaging is not 
recyclable and is polluting. Difficult to find a recycling bin, so I 

take it home. 
We are still going to accumulate tons of jars of cottage cheese. But 

how do you refill dairy products without producing waste 
packaging? 

 
(Excerpts from Clara’s journal entries. June, 2017) 

 
 

The participants expressed how they had the impression of going against the system 

when providing the efforts needed to do things differently. Most of them were seriously 

committed to the experiment, and several of them demonstrated considerable motivation in their 

efforts to reduce their garbage production. In most cases, however, it proved to be undoable to 

reduce their contribution to the landfill totally, even if they wanted to and tried their hardest. 
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Excess packaging was commonly discussed. The main obstacle mentioned was how goods are 

generally available: all wrapped up, and most of the time, in plastic. Joël related how he failed 

not to generate any waste during the experiment: 

It is very hard not to produce garbage even when you want to. I already integrated the 
habit of always bringing my bags to the grocery store. I tried to increase my efforts for 
two weeks, so I told myself that I would try zero-waste. But it was just impossible. 
  

Nathan echoed Joël’s words: “To eliminate all waste would mean, always to carry your bags and 

containers, and never buy take out foods, which produce very much garbage.” Roxanne 

confirmed that the first advice put forward on zero-waste blogs about waste reduction concerns 

containers: “They recommend minimally to always to carry a bag, a glass or plastic container, 

and a coffee cup.” Hence several participants agreed that reducing or eliminating garbage 

production completely proved unfeasible because of how our lives and systems are organized. 

Participants identified other social activities that tend to produce considerable amounts of 

garbage unless everything is planned: take-out foods and picnics. Josh evoked the picnic they 

organized for Clara’s birthday: “There are no recycling bins in public parks. So, we had to bring 

back home all the garbage from the picnic to recycle what we could.” Nathan added, “An 

improvised picnic, and all of a sudden, you end up with mountains of garbage, plastic.” Roxanne 

and Joël exposed a similar situation, but with take-out. Roxanne relates: “What somehow killed 

us this week is that we ordered two to three times food to go. Now we bring our containers when 

we go to the sushi restaurant.” Joël explained how Virginie and himself were upset at the 

beginning of the experiment when the family-in-law came over for supper with take-out foods, 

adding to the amount of garbage they produced for the two weeks. 
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Clara shared how she understands the world we live in: “We are caught up in a system 

that relentlessly puts pressure on us to buy stuff, often that we don’t need, just to support the 

economy.” Cassandre agreed with Clara’s point of view: “How the world is organized—by 

promoting comfort, facility, and low cost—is in itself an obstacle to environmental good 

behaviours and habits.” Cassandre does not believe businesses are ready for customers to bring 

their own containers. She believes that industries should take their responsibilities and propose 

new and diversified solutions. Lise similarly expressed her frustration on how the system we live 

in works:  

One thing that bothers me a lot is that the big companies are the ones that pollute the 
most, but they keep doing it mostly unpunished. And there I am, recycling my plastic 
yogurt containers. Companies will continue polluting and paying their fines, laughing out 
loud. And me, I will just keep feeling like an idiot. That bothers me a lot. 
  

She feels stupid, wonders what is the point in trying to change, and has the impression that her 

efforts are useless.  

For Micheline, having a global vision is also essential. She is very concerned with the 

energetic waste production like heating, gas, and transportation. And she deplores how 

companies are not accountable for their actions: “Society, governments, do not impose 

consequences to those who contribute the most to the destruction of the planet.” Joël also 

considers consumption more globally, “For me, transportation is the most important problem in 

Canada.” Nathan also blames the system and how companies outsource the ecological cost of 

wrapping, and he insists on the business taking responsibility: “We are trying very hard to 

change to a zero-waste lifestyle, but we feel that we are going against the system. As the zero-
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waste movement is becoming more and more popular, merchants have to adapt and respond to 

their clients’ requests.” 

Environmental Dilemmas.  

Dilemma:  
A position that leaves only a choice between two equally 

unwelcome possibilities. 
 

(Berry, 2007, p. XIV) 
 
 

Several participants expressed how the project profoundly confronted them with 

“environmental dilemmas.” Micheline, Clara, Joël, Virginie, and Nathan mentioned difficult 

choices they have to make, which never seem right in the very complicated situation of the 

current environmental crisis. Micheline described how the project raised even more puzzles, 

particularly in what she calls the “toothbrush dilemma”:  

I wonder if it is better to buy a bamboo toothbrush imported from Asia, or to purchase a 
plastic one made in the Montréal area? For me, the fair trade aspect, the manufacturing 
conditions, and where the product comes from, will have more impact on my decision to 
buy or not a particular food, product or good. 
  

She also mentioned being more concerned about her groceries' cost than about the wrapping that 

she might produce. Furthermore, Micheline believes that “it is best to buy local foods to reduce 

the transportation and the amount of greenhouse gas emissions.” Clara cited similar issues Josh 

and her faced: “If we buy local and organic, it is often less varied and more expensive than if we 

want to pay less and have more choice.” Joël voiced another dilemma or contraction: “I like to 

buy, but I do not want to have impacts on the environment.” He and Virginie encountered 

challenging situations when food shopping. She explained: “I prefer to eat organic fruits and 

vegetables even if they are wrapped in plastic bags, but Joël will choose to buy the ones with less 
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plastic, even if they are not organic.” Nathan and Roxanne demonstrated a convincing will to 

transition to a zero-waste lifestyle. However, they admitted that they often fly to France to visit 

their families. Nathan mentioned that “the problems human beings are facing are so vast and 

diverse, and the system we live in is so complex, that we have to choose our battles.”  

Recycling. 

One recurring matter almost all the participants expressed at one point or another during 

the project was about recycling in general. The participants all said they recycled as much as 

possible, and they were very committed to doing it the best they could. But first, they were 

frustrated over the lack of clear guidelines regarding what can and cannot be recycled. Lise 

mentioned: “I had so many questions about recycling and sorting during the two-weeks.” 

Secondly, they wondered how the recycling items were handled. Nathan declared that he was 

“very skeptical about the whole recycling business,” and Cassandre and Hugo summarized what 

most of the participants wondered: “What really happens to recycled items?” Finally, Melissa, 

Hugo, Clara, and Josh were all concerned with that they had to throw away #6 plastics as it 

cannot be recycled like the other types of plastics. 

Summary. 

In the previous subsections, the participants expressed struggles they experienced during 

the study: the time necessary for change to happen; systemic challenges that create barriers to 

action or change; environmental dilemmas that seem impossible to solve; and their doubts about 

the recycling industry. They explained how these challenges, out of their control, sometimes 

confronted, prevented their will to adopt pro-environmental behaviours. The next section will 

discuss how some study's research elements positively affected the participants' experience. 
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Art as Education 

I like the fact that the study did not only take into account our 
perceptions of our garbage. But instead, we lived it. We were able 

to see it. 
 

    (Excerpts from Roxanne’s comments. June 2017) 
 

In this final section of the Research Findings chapter, I address how two elements of my 

research’s design and methods enhanced the participants’ experience and helped to create rich 

and diverse data. These specific elements are: 1) the predominance of the aesthetics aspect put 

forward in the study, and 2) the employment of various approaches to gathering data in 

conducting this research. 

Power of Aesthetics. 

The multi-method approach used in this research undoubtedly contributed to raising 

participants’ awareness. In particular, the art part—the photographs—undeniably reinforced the 

impact and confirmed the adequacy of choosing an arts-based educational approach. Indeed, the 

photo shoots set-up and seeing the photos affected all the participants significantly.  

Jacques, for example, could not attend the group meeting, so he never saw the photos. 

Nevertheless, the visual impact of all that garbage scattered on his balcony when taking the 

pictures made a strong impression on him (Figure 35): 

It did not make me feel uncomfortable, but once it was all spread out, it made me realize 
how much waste a single person produces. The image, the scene I saw right there in front 
of me, was powerful. I did not see the photos, but I could imagine.  
 



AN AESTHETICS OF CONSUMPTION 
 
 

110 

 

Figure 35. Jacques, with his recycling and garbage. 
 

For Lise, the aesthetic part of the photo shoot (Figure 36) was also an unusual but informative 

experience:  

I was sitting on the chair and I looked at the photographer organizing the garbage in 
such a way to make it look beautiful. I did not think garbage could look nice. I observe 
the artist do her things with interest. I wondered, seeing the accumulation of my trash for 
two weeks if it was a lot or not. But for sure it made me more conscious. 
  

And then, when she saw the photos exposed on the walls at the group meeting, it confirmed her 

the usefulness of the approach: 

It made me smile, during the photo shoot, because the trash was all artistically displayed. 
However, now I see the reason for integrating aesthetics into the project. I am very much 
impressed with how our garbage looks like on the photos. I will never think about my 
trash as before anymore. Looking at all these photos, I am seriously wondering what is 
the packaging percentage we finally end-up throwing away. It makes me aware of 
packaging in general, how we even abused it.  
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Figure 36. Lise’s recycling and garbage depicted aesthetically. 
 

Hugo and Cassandre described the aesthetic experience from another point of view. The 

photos we took of them lying on their kitchen floor and in the bath with all their recyclables 

(Figure 37) made them realize, at human scale, how much stuff, matter, it represented. Cassandre 

summarized: “The photos completely humanize the project.”  
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Figure 37. Cassandre and Hugo with their recycling. 
 

Nathan confirmed this idea that taking photos of their garbage, and of them with it, was a way of 

identifying it to yourself: “It is like a mirror of what you are, it is part of your identity.” For 

Clara, seeing artistic photos of their trash at the group meeting photo exhibition contributed to 

consciousness-raising about how much recycling they produced compared to garbage. She 

explains: 

I find the project in general very interesting, and I find the photos truly beautiful. It is 
striking to see waste, trash, transformed into aesthetically pleasing images. I think we 
were already quite aware, but I feel that the experience stimulated us to be even more 
conscious and act accordingly. 
  
Micheline brought up another crucial aesthetic element about the project. She did not 

mind posing with her garbage: “It reflects the reality.” Nevertheless, when she saw the photos on 

the wall, she noticed the stunning colours of the packaging, “Just to attract us.” As displayed in 
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figure 38, Roxanne also noticed the contrasting “alignment and the cleanliness of the grocery 

store shelves with the environmental impact of waste.” For her, seeing the photos increased her 

awareness and made her realize the volume of garbage, the trash that surrounds us: “Plastic is 

light, but it takes so much space and so much time to break down.”  

 

Figure 38. Colourful aligned packaging and environmental impact of waste. 
 

The emotional response of seeing the photos varied from one participant to another. For 

Josh, the photos also brought a positive aspect into the experience: “We were particularly 

motivated to have photos that we could be proud of [how little trash we had produced].” 

Similarly, Joël was happy with how little trash they produced during the two weeks. He 

appreciated examining it all spread out for the photo shoot. On the other hand, Hugo had mixed 

feelings when he saw the photos, how aesthetics transformed the representation of garbage 

(Figure 39): 
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I find the pictures very fine-looking but it makes me feel sorry as well. We try to 
aestheticize everything. It is true that to raise awareness, even in advertising, we have to 
make things look pretty. I understand why not taking photos of trash to look entirely 
disgusting. Nevertheless, I find it strange to look at beautiful images of rotting matter.  
 
 

 

Figure 39. Refuse aesthetically photographed. 
 

Nathan, on the contrary, believed in the value of this approach and found the aesthetic aspect of 

the exhibition fascinating. In his words: 

The fact that it [trash] is beautiful increases awareness. Seeing something which usually 
is ugly, toxic, harmful, but portrayed beautifully, pulls a trigger on the emotional level. 
And then, on a rational level, it produces cognitive dissonance. It forces one to see that 
there is, in fact, something wrong, more than if it was an ugly picture of something ugly. 
The aesthetics of trash creates a clash that raises awareness by engaging the mind.  
 
Relevance of Combining Methods.  

One activity I lead during the group meeting demonstrated the relevance of using 

multiple methods. It increased and somehow crystallized the effects, the impacts of the project 
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on the participants. I asked them to gather in two groups to brainstorm and list all the elements of 

the project they believed had influenced their consumption and waste management habits. They 

were allowed to include as many aspects as they thought were important. After this first phase of 

the activity, I invited to mix and form two new groups. I then asked them to choose the three 

most significant elements from the lists and rank them in order of importance. The following 

table (Figure 40) shows the results of this informative exercise: the three top choices of each 

group, and all the other elements from their lists. 

 

Group A Group B 
 

1. Being concerned about the subject for two 
weeks 

 
2. Seeing the photos with the volume of 

waste 
 

3. Weighing the waste 

 
1. Looking at the garbage details and 

volume in the photos [they used the 
term ‘most shocking’] 
 

2. Being part of the study about 
consumption and garbage production 
 

3. Being able to have a group discussion, 
to see each other, and to compare to 
each other 

 
 

• Accumulation of waste 
• Seeing and meeting the other participants 
• Seeing themselves in photos 
• Reflection and journal entries (note-taking) 

about consumption for two weeks 
• Interviews with researcher 

 

 
• Taking notes on consumption for two 

weeks 
• Weighing the waste 
• Interview questions 
• Exhibition 

 
Figure 40. Subgroups results. 

 

The participants indicated the following means of gathering information as the most 

relevant for their experience: 1) taking part in the research and being concerned about the subject 
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of consumption and garbage production and management for two weeks; 2) seeing the content 

and the volume of garbage, weighing the garbage and seeing photos of it, and 3) being able to 

discuss with the other participants and compare themselves with each other. Several other 

elements were also mentioned as necessary, representing almost all the methods used for this 

research. The only factor that did not draw any attention was the graphic facilitator's presence 

during the group meeting. 

The project could have been designed differently, with only one element, or with a 

combination of two or more of the elements mentioned above. However, this exercise confirmed 

that all the methods contributed to the participants’ experience and, in some way, made it more 

powerful. Clara explained how combining the photos with the interviews enhanced her 

experience: 

We just took pictures with our trash. But I think, in the end, it added something to the 
experience, compared to if there were only interviews. The artistic aspect added 
something interesting, participative, funny. I felt like I was involved in something special. 
We did not do anything, but I did have the impression to have participated, to have done 
something useful. I made a movement, an action, in taking part in this research. 
  

Virginie also appreciated that the project included an artistic aspect, that they did not only have 

to answer interview questions. Moreover, she mentioned that taking the photos allowed them 

actually to see their trash. For Joël, weighing the trash had a powerful impact: “It was fascinating 

to see all the garbage we had produced in two weeks. And weighing it struck me. It showed how 

little garbage we had and how compost was much heavier than all the rest.” 

 Summary. 

The previous two subsections demonstrated how some elements of this research's design 

and methods—the artistic and aesthetics aspects, and the use of several and varied approaches to 
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gathering data—proved relevant to enhance the participants' experience in achieving notable 

results.  

Chapter Conclusion 

This chapter outlined the results of my study. First, I introduced the participants who took 

part in this study from different angles. Then I examined important topics that arose from the 

data analysis such as the impacts of the project on the participants, some crucial challenges to 

change the participants encountered, and the relevance of art and aesthetics in environmental 

education research. In the next chapter, I discuss the research findings and draw some 

conclusions. 
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Chapter 5. Discussion and Conclusions 

A work of art becomes meaningful only through interactions and 
engagements with an audience. 

Forms come into being through encounters between and the 
collective elaboration of meaning. 

 
(Springgay et al., 2008, pp. 85, 87) 

 
Introduction 

The participants—human beings, individuals with contradictions, doing their best 

according to numerous factors in such a complicated world—all reported appreciating the 

experience. They expressed more than once how much they enjoyed participating in this study 

and how much they gained from it. More importantly, all of them mentioned the project’s 

relevance and the impacts it had on them. In this final chapter, I discuss the findings of this study 

in light of my research questions. As part of the discussion, I connect with some bodies of 

scholarship I drew on in the literature review. Finally, I conclude with closing words about this 

whole journey, and where the Artist, the Researcher, and the Teacher stand, at the end of it all. 

Discussing Findings 

In this section, I consider my research from the angles of its significance and impact. I 

was interested in finding how arts-based education can be useful in shaping our understandings 

of environmental issues. And more specifically, how a participatory environmental and artistic 

approach could impact participants in terms of their worldviews and values; their awareness of 

environmental problems and sustainability notions; and their motivation to engage with green 

issues. Hence, I attempt to answer my research questions in reflecting on the significance of my 

research, the arts-based educational method used, and its potential in reaching out to larger 
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audiences. I also mention possible improvements to its design and some limitations present in 

this study.  

Circling Back on to the Questions. 

The following key research questions guided my study: 1) Can arts-based education 

engage participants to reflect on their consumption habits and recycling practices in their home? 

If so, how? 2) Are there implications of arts-based education on participants’ perception of their 

everyday habits and understanding of consumption, recycling, and waste management in their 

household? 3) Can participatory arts-based research help change participants’ views of waste 

management and foster environmental engagement? If so, how? 

As seen in the previous chapter, I navigated through the research questions I formulated 

using CAP (Richardson, 2000). I do believe my thesis meets the five criteria a researcher must 

consider when applying CAP: my work contributes to our understanding of social phenomena; it 

provides substantial aesthetics elements; I demonstrated self-awareness in being both a producer 

and a product of this text; the project did affect the participants emotionally and intellectually, 

and the thesis does offer a credible account of lived experience. 

Although I cannot prove direct causality, I have answered my research questions 

implicitly in the data I chose to pull out and present. The themes that emerged from the data are 

directly linked to the questions asked. Moreover, the themes themselves indicate that 

participatory arts-based education research correlated to increased awareness and, in some cases, 

heightened engagement and even concrete action. 
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Relevance of ABR. 

Without a doubt, participation in arts-based educational research has increased the 

understanding of the participants’ impacts on their environment. Employing various methods to 

gather data in conducting this research proved valuable in enriching the participants’ experience. 

More specifically, the effectiveness of aesthetics put forward in the study to touch participants on 

a deeper level confirmed the arts-based educational approach's relevance—a/r/tography—I 

chose. The participants all reported feeling empowered to make changes in terms of personal 

pro-environmental behaviour in different ways. Leavy (2018) states: “The arts hold unique 

capabilities with respect to helping us to see, think, and feel, provoking and transporting us, 

troubling the taken-for-granted, and promoting deep engagement and learning” (p. 707). Indeed, 

this study demonstrated that increased awareness using art made participants feel and think about 

improving their environmental behaviours. It helped to further our understanding of how the arts 

can be powerful in contributing to raising awareness and even have an effect on positively 

influencing—and perhaps even shifting—environmental behaviours.  

Hopefully, this research will benefit the field of environmental education and 

communication by adding another voice to support the value and richness of choosing arts-based 

approaches such as a/r/tography. A/r/tography, assert Irwin, MacDonald, & Pardinas (2017), is a 

“form or living inquiry that has been embraced by many and will likely go on to be embraced by 

many more" (p. 2). Hence, this study confirms that more research of this kind is necessary.  

Project’s Potential in Reaching Larger Audiences. 

The participants were very enthusiastic about the project in general. On several 

occasions, they mentioned its potential to reach out to more people and extend the project to 
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other audiences. For example, while in her two weeks of garbage collection, Lise talked about 

the project to friends and relatives. She reported that at least two other individuals (her daughter 

and a colleague at work) would have been interested in taking part in the study. I declined their 

offer because I already had identified all my participants and because they lived in a different 

neighbourhood than the one I had initially chosen. However, it was encouraging to learn about 

other people’s interest in eventually taking part in such an experiment. Other participants 

commented about the project’s potential and offered suggestions on how they imagined its 

implementation for more significant impact and outreach. For example, Josh believed in the 

project's importance and suggested that it should be integrated into the school curriculum. 

Béregère added to Josh’s idea: “Everyone should keep their waste for two weeks to get an idea, 

to realize. It would be an excellent school project.” Nathan agreed with the educational value of 

this research and how people would benefit from a similar experience: “Everyone should 

experiment with keeping their trash for a week or two, once every five years, for example. To be 

confronted with, to see, what we produce collectively.” Roxanne also mentioned she would be 

interested in visiting a landfill. Jacques said how useful the project was for him, how it 

contributed to raising awareness, and thinks it would be helpful to others:  

I see much potential to raise awareness at a larger scale. It would be engaging to implant 
that type of project in different boroughs of the city, with Rosemont or Villeray residents, 
for example. And during the garbage collection, you could also have discussion forums 
on Facebook or other platforms. 
  

Cassandre and Hugo suggested that keeping the garbage for a month would have had even more 

impact on participants and create greater motivation to be more careful and consume less. Hence, 

the results of this research could support the work of governments at various levels, 
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environmental groups, and other non-governmental and community organizations involved in 

finding ways to reduce waste and encourage pro-environmental behaviours. Furthermore, 

another idea arose in my mind while doing this thesis. Because critical decisions are taken at a 

higher level—political level (cities, provinces, country), I would solicit the participation of 

public figures and recruit citizens from influential spheres in life, i.e. politicians, owners or 

presidents of big companies, to take part a similar experimentation and see what impacts might 

result.  

Research Enrichment Suggestions. 

Some participants made comments and suggestions to improve some of the methods used 

in the study. In general, they mentioned that the instructions given at the start of the research 

were clear and the process easy to follow. However, a few details would have facilitated their 

experience. For example, Nathan, Micheline, and Cassandre mentioned that a short checklist to 

put on the fridge as a reminder would have been useful to retain all the things required to do 

during the study. Also, in the future, to simplify the note-taking part, I should provide a pen and 

a notebook to all participants. Hugo and Jacques would have appreciated receiving more 

information during the research on sorting garbage versus recycling. Cassandre also mentioned it 

would have been beneficial to integrate more pedagogical aspects to the project, suggesting I 

should have provided information about sorting trash, for example. Roxanne expressed the desire 

to do the garbage collection again in four to six months, to be able to compare and see their 

progression. Indeed, having more resources (mainly time and money), the project could be 

reconducted with the same participants, several months or even several years after, to verify its 

lasting effect and note any changes that may have occurred over time. Cassandre suggested 
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making available to all the participants during the group meeting excerpts of the individual 

interviews' voice recordings. She also believed a documentary produced with the project's 

elements and objectives could even create a more significant impact than photos. If the research 

was to be reconducted, these elements could be considered to improve its overall scope and 

benefits. 

Limitations.  

Before moving onto the next and last section, it is important to mention that there are 

limitations present in this work. First, I brought my own bias into this study in how I treated the 

data. The means used to collect data were numerous and varied, and the amount of data I 

collected, considerable (in particular, the verbatim I gathered from the interviews). I could not 

integrate all the information, although most of it was inspiring and relevant. Nevertheless, I had 

to decide on what data I chose to keep and what others to leave out. That is why I used 

Richardson’s (2000) creative analytical practice (CAP) to help me sort it out and aim for more 

validity within this study. 

Secondly, the data I gathered comes from a particular sample in a specific part of the city, 

which cannot be regarded as representative of the general population. It is one sample size of 

households from a predetermined and particular geographical area. The timeframe of the study 

was also a limitation. The participants were involved in the research for a maximum of five 

months in total. If the timing of this study had been different (e.g. an extended garbage collection 

period or interviews conducted after a year instead of only after two months), there may have 

been different insights shared by participants.  
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Finally, the nature of the experiment may have attracted people who were already in the 

process of reflecting on their consumer habits and waste production. At least half of the 

participants who agreed to participate in this research were voluntarily trying to decrease their 

own household’s environmental footprint in different ways before we met. One family had even 

started, several months before I contacted them for this study, to integrate the zero-waste 

approach to their lifestyle. Therefore, this investigation conducted in the same part of the city but 

with households with little or no environmental preoccupations would probably have resulted in 

different outcomes. In brief, the elements exposed as limitations in this study could be 

considered or become sources of inspiration for future research exploring related subjects with 

similar approaches. 

Summary. 

In the previous sections, I restated my research questions and explained how I attempted 

to answer them using CAP. I demonstrated the relevance of choosing the arts-based educational 

approach a/r/tography. I presented the project's potential in reaching out to larger audiences. 

Moreover, I mentioned possible improvements to its design and some limitations present in this 

study. Now, let us move to the final conclusions. 

Wrapping Up (But Not in Plastic!) 

As we fight, it is important for our mental health and motivation to 
have an image in mind of our goal: a realistically good future. 

  
(Marris, 2020, para 14) 

 
I will soon be defending this thesis, practically six and a half years after my first 

residency in the MAECC program. I did not voluntarily take that much time to complete this 
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project. Health problems forced me to take a medical leave of absence for two years. However, 

this delayed process allowed me to witness significant changes and progress in the public 

discourse and actions about the environment in general, particularly about garbage consumption. 

In 2014, when I talked about the program I had just enrolled in, most people politely listened, but 

I could tell they did not quite understand. Environmental education and communication did not 

ring a bell for most people. “How useful will that kind of diploma be? What for?” I could 

perceive question marks in the eyes of my interlocutors. Six years later, yes, the stake of the 

planet is still utterly preoccupying, but progress does happen.  

I still tend to feel anxious or discouraged at times about the environment and the damage 

done to the planet, but the guilt about it almost entirely disappeared. I know that I, we, all of us, 

inevitably contribute to the environmental crisis and Earth degradation. But we all live in a 

system that I have not individually created. Hence I quickly remind myself that the complicated 

systemic changes needed cannot be achieved by a single person’s actions alone.  

Engaging in the MAECC program and deciding to complete a Master of Arts in 

Environmental Education and Communication was a personal step in reclaiming confidence, 

strength, hope, and motivation to “do something” purposeful about the actual environmental 

crisis. The whole process of writing a thesis took much longer than I ever wished or expected. 

However, I was never once bored with the subject of my study, nor did I regret how I chose to 

conduct it. On the contrary, I have learned so much and experienced deep satisfaction from this 

journey, and in particular, in conducting arts-based educational research. Indeed, it proved to be 

profoundly instructive as well as enjoyable to fully embody the three entities of the 

a/r/tographer. The artist was utterly thrilled to expand her passion and practice of photography 
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through a thoroughly satisfying learning inquiry process. The researcher considered a real 

privilege the chance to have met conscious, interested, and interesting human beings and to share 

with them deep thoughts and fruitful discussions about the planet's fate. The teacher was ever 

grateful to have guided and accompanied the participants to attain higher levels of consciousness. 

In sum, the enthusiasm and even passion of the participants for the research itself, the subject of 

consumerism and garbage production, the various methods used, as well as their appreciation of 

the photos we took together, all gave me a clear sense of usefulness. 

Hence, for one, I would hope that this work could be used in the future to inform and 

influence formal or non-formal initiatives to help environmental educators and communicators 

raise awareness about garbage production and consumerism. In that sense, I should attempt to 

present these findings at relevant conferences and publish articles in specialized journals. Now 

that the project comes to an end, it will free up time for me to move forward. Perhaps in finding 

an active environmental group to join or in investing myself in meaningful activity to pursuing 

my contribution and being part of the solution, unquestionably with the arts and photography, as 

part of my approach, along with the possibility to guide, teach and share with other human 

beings our quest for making this world a better one. 
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Epilogue 

As I am putting the final touch to my thesis, getting it ready for submission in a very 

particular time and context, a global pandemic is disturbing the entire planet. Indeed, I finished 

writing this thesis in May 2020, only a few months before a new coronavirus had spur and 

rapidly spread all over the planet. The virus causing COVID-19, an illness rather contagious and 

possibly deadly, forced human beings to lock themselves in their homes for months. Hard and 

stressful times for the gregarious creatures we human beings we are. 

Every day we learn more about the virus that causes COVID-19, hoping for the discovery 

of a cure or a vaccine. In the meantime, we long to regain what we call our “lost” liberties, 

pleasures, aspirations—but which are, in fact, privileges that we so easily take for granted. We 

also feel the urge to comfort our need to gather, connect, touch, and be touched. And while 

solely essential services were made available to us, we wondered, worried: what about arts—

music, visuals arts, shows, performances—all arts? More than ever, do we feel the need to keep 

them—singing, painting, dancing, etc.—present in our lives. We witnessed how they played and 

will always play an indispensable role in connecting people and bringing joy in times of 

unexpected strain.   

Were these several months of confinement enough to enable us to reflect and think about 

our place, or the place we take or should take on this planet? Were there enough time to review 

our priorities and start significantly, radically, review our choices and manners on how we 

organize or lives? And could there be a renewed appetite for the arts, for aesthetics, that would 

become new lenses to look at our actions and to change how we feel, think, and act? Hopefully... 
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Appendix A – Participants Recruitment Process 

 
April 2, 2017 
Door-to-door on L.O.David North between Des Érables et Sagard: 2 maybes that ended-up as 2 negative 
answers. 
 
April 9, 2017 
Personalized email to 3 acquaintances of mine: 2 positive answers out of 3 (Lise and Joël). 
 
April 29, 2017 
Email to 19 acquaintances of mine: 0 positive answer. 
Discussion about the project with a friend: 1 positive answer (Micheline). 
 
May 14, 2017 
Message sent to Facebook group “Bazar de Villeray” (14 500 members): 1 positive answer (Jacques). 
 
May 15, 2017 
VET group discussion dinner: 1 positive answer (Roxanne). 
 
May 27, 2017 
VET communication committee meeting: 2 positive answers (Cassandre and Clara). 
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Appendix B – Ad (in French) 
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Appendix C – Sollicitation Messages (in French) 

 
Message courriel – Contacts personnels 
 
Titre : Parcipant.e.s recherché.e.s pour un projet de recherche en environnement 
 
Amis, amies, voisins, voisines, Villerois et Villeroise, bonjour ! 
 
Je me permets de vous contacter car je suis à la recherche de participants pour une étude que je réalise 
dans le cadre d’une maitrise dans le domaine de la communication et de l’éducation relative à 
l’environnement. 
 
L’objectif de ma recherche est d’explorer le potentiel d’un projet environnemental participatif et 
artistique, portant sur le thème des habitudes de consommation et de production de déchets. 
 
Je dois recruter des ménages du quartier Villeray (familles, personnes vivants seules ou en colocation. Je 
vous invite à consulter le document joint pour plus d’informations, et à me contacter si vous souhaitez 
obtenir plus de renseignements. Ou à faire suivre ce message si vous pensez à des personnes qui seraient 
possiblement intéressées à prendre part à cette étude. 
 
Un énorme merci! 
 
 
Message Facebook – Groupe Bazar de Villeray 
 
Parcipant.e.s recherché.e.s pour un projet de recherche environnemental participatif et artistique. 
 
Familles, couple, personnes vivants seules ou en colocation, du quartier Villeray. 
 
L’objectif de l’étude est d’explorer le potentiel d’un projet environnemental participatif et artistique et ses 
impacts sur les habitudes de consommation et la production de déchets. 
 
L’implication attendue s’effectue en deux temps. Une première partie ce printemps : collecte de données, 
participation à deux entrevues individuelles de trente minutes et à une séance photo. Une deuxième partie 
aura lieu en septembre : visite d’une exposition de photos et entrevue de groupe d’environ une heure. 

Voici quelques bonnes raisons de participer : 

• Réfléchir à vos habitudes de consommation et de production de déchets 
• Apprendre de l’expérience des autres 
• Partager vos propres réflexions et expériences d’une manière originale 
• Participer à un exercice d’enrichissement personnel qui, espérons-le, profitera également, par 

l’avancement des connaissances, à la communauté toute entière! 

Je réalise cette étude dans le cadre d’une maitrise dans le domaine de la communication et de l’éducation 
relative à l’environnement à l’Université Royal Roads. Contactez-moi en privé pour obtenir plus 
d’informations. 
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Appendix D – Project Summary9 

Project’s Objective 
The objective of my research is to explore the potential of a participatory environmental art project on the topic of 
consumptions habits and waste production.  
 
Participant’s Role 
Your role in the project will be:  
 
1) Garbage collection and note taking 
1a) First you will need to collect all household waste for period of two weeks. Waste will be sorted into various 
recyclable materials, organic compost, and garbage. I will supply you with labeled garbage and recycling bags, and a 
compost bin, if necessary. The waste will be weighed at the end of the two weeks. 
 
1b) During that same period, I will ask you to keep a journal to record any of your thoughts and feelings in order 
to notice any arising insights or feelings associated with this research, and list all the places you went to buy 
something and what kinds of goods (food, objects, etc.) you got. 
 
2) Photography and exhibit 
2a) Second, at the end of the two-week period of collecting your waste, you will take part in a photo shoot in 
which we will take artistic photos of all the content of your waste, and photos of yourself expressing feelings about 
the experience. At the end of the two-week period of collecting your waste, and after the photo shoot, you will be 
able to dispose of your waste as you usually do 
 
2b) A selection of these photos will be exhibited in a public space for about one week. You are invited to visit the 
exhibition during that week and bring your family and friends along. 
 
3) Interviews 
My research will also include two individual interviews as well as one group activity.  
 
3a) An initial interview will take place before the waste collection begins and is expected to last about half an hour.  
 
3b) A second interview will be conducted after the experiment is complete and should last approximately one hour.  
 
3c) A group interview, with all the other participants, will be organized after the exhibition is over to discuss 
together your experience about the project. 
 
Participant’s time commitment 
Your participation to the project will require that you commit to 8-10 hours of your time to this study. This includes 
a series of interviews: two individual interviews (0.5 hour and 1 hour) and one group interview (1 hour), a photo 
shoot(1-2 hours), a visit to the exhibition space (1-2 hours), and 1-3 hours of reviewing the research findings and 
providing feedback. 
 
Withdrawal  
You are not compelled to participate in this research project. If you do choose to participate, you are free to 
withdraw at any time without prejudice.  

                                                
9 This document was translated in French. 
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Appendix E – Letter of Free and Informed Consent10 

 
Study: Impacts of Participatory Environmental Art 
 
Researcher and University Affiliation: Véronica Gill, Master’s Candidate at Royal Roads University  
 
Thesis Coordinator (to verify authenticity of project): Dr. Hilary Leighton, MAEEC Acting Program 
Head and Thesis Coordinator, phone: 250-391-2600 ext. 4475 
 
Purpose: To explore the potential of a participatory environmental art project on the topic of 
consumptions habits and waste production, how it may alter perceptions and emotions, enhance dialogue, 
raise environmental awareness, and affect behaviour. 
 
Participant Criteria: Participants are resident of the Villeray neighbourhood in Montréal and live on the 
same street as the researcher. There must be at least two persons living in the household participating. 
Participants might be under the age of 18. As the research will be conducted in French, participants must 
be able to speak, read and write French fluently.   
 
Benefits: The benefits of participating include: helping raise awareness about consumptions and recycling 
habits, reflecting on and critiquing broader environmental issues, learning through the experiences of 
others, sharing one’s own thoughts and stories to a wide audience in an original way, and taking part in an 
enriching experience that will hopefully benefit the wider community and the state of knowledge related 
to the issue. 
 
 
Nature and duration of the participant’s involvement: Participants are asked to commit to 8-10 hours 
of their time to this study. This includes a series of interviews: two individual interviews (0.5 hour and 1 
hour) and one group interview (1 hour), a photo shoot(1-2 hours), a visit to the exhibition space (1-2 
hours), and 1-3 hours of reviewing the research findings and providing feedback. 
 
Potential Risks: There is the chance that participants may feel anxiety or discomfort, perceive judgment 
and social pressure, interpret bias and an agenda, worry about their privacy and/or regret sharing too 
much. Participants are free not to participate and have the right to withdraw at any time prior and during 
the interviews. Data will be anonymous and will be destroyed after the thesis has been successfully 
defended (estimated – April 1, 2018). As the research findings will be shared with participants via 
email/in-person and the risk of traceability is acknowledged. 
 
 
Recordings and Photographs: The interviews will be recorded on the researcher’s personal smartphone, 
and the photographs will be saved on the researcher’s personal camera and smartphone. The audio and 
image files will be uploaded to the researcher’s private laptop, which will be password-protected. A 
participant has the right to decline participation in the audio recording. Provision for alternate forms of 
anonymous data collection will be made. Participants must agree to being photographed, as this is a key 

                                                
10 This document was translated in French. 
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element to this study. Participants’ photos and correlating data will be assigned pseudonyms to ensure 
confidentiality. 
 
 
Protection of Anonymity and Confidentiality: There are some potential risks by participating in this 
research, although these risks are very minimal. There is the chance that participants may feel anxiety or 
discomfort, perceive judgment and social pressure, interpret bias and an agenda, worry about their privacy 
and/or regret sharing too much. As a group interview involves a group discussion, it is impossible to 
provide complete confidentiality or anonymity, but guidelines will be presented to the group to ensure 
that the focus group space is a safe facilitated space for open discussion. Ensuring that all data from the 
interview is stored in password protected computer files will protect confidentiality and the 
confidentiality of the data. 
 
Withdrawal: Participants are free not to participate and have the right to withdraw at any time prior and 
during the study. In the event a participant leaves the study prematurely, any documentation will be 
immediately destroyed and communication between the participant and researcher will cease. Participants 
are notified that while individuals may voluntarily withdraw from the group, their previously recorded 
comments remain as part of the anonymous data set, as these comments (without personal identifiers) 
cannot be separated out of a group recording. 
 
Dissemination of Findings: The findings of this research will be disseminated through various media 
and academic outlets. The thesis will be available on ProQuest Dissertations and Theses. Participants will 
be given copy of the final research findings via email or in-person. 
 
 
 
I will offer to answer any questions before proceeding and will request for the participant to sign the 
letter of free and informed consent and bring it with them to the group interview.  
 
 
This document constitutes an agreement to participate in my research project. 
By signing this letter, you give free and informed consent to participate in this project. 
 
Name: (Please Print): __________________________________________________ 
 
Signed: _____________________________________________________________ 
 
Researcher: __________________________________________________________ 
 
Date: _______________________________________________________________ 
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Appendix F – Data Collection Schedule 

Phase 1: Pre-interview, garbage collection, photo shoot, post-interview 
 
P1 Lise (1) 
April 17  First interview 
April 18-29  Garbage collection 
April 30  Photo shoot 
May 8   Second interview 
 
P2 Micheline (1) 
May 10   First interview 
May 22-June 3  Garbage collection 
June 3   Photo shoot 
June 17   Second interview  
 
P3 Jacques (1) 
May 19   First interview 
May 21-June 3 Garbage collection 
June 3   Photo shoot 
June 9   Second interview 
 
P4 Joël, Virginie, Philémon and Zoé (4) 
April 18  First interview 
May 14-28 Garbage collection 
May 28   Photo shoot 
May 28   Second interview 
 
P5 Cassandre and Hugo (2) 
May 31   First interview 
June 1st-15 Garbage collection 
June 15   Photo shoot 
June 26   Second interview 
 
P6 Clara and Josh (2) 
May 28   First interview 
May 31-June 14 Garbage collection 
June 14   Photo shoot 
June 26   Second interview 
 
P7 Roxanne, Nathan and Maya (3) 
May 28   First interview  
June 3-18 Garbage collection 
June 18   Photo shoot 
June 18   Second interview 
 
 
Phase 2: Group interview (8) 
 
September 6   Roxanne, Nathan, Clara, Josh, Cassandre, Hugo, Micheline and Lise 
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Appendix G – Interview Questions11 

Pre-interview Questions 
 
These questions were asked to participants before they started collecting their waste: 
 

• Please tell me a little about yourself, age bracket and how long you have lived in the 
neighbourhood? 

• Tell me about your garbage. What is in it and how much do you produce each week? 
• Tell me about your current recycling/composting practices. 
• What affects your decisions about recycling and waste diversion? 
• What kind of consumer would you say you are? 
• How often do you to buy stuff (food, goods, etc.) at the store? 
• When purchasing products do you consider how you will deal with the packaging? 
• If you had to guess your household’s yearly solid waste contribution to the local landfill, what 

would it be? 
• How much do you think Canadian landfills contribute to our country’s human-created C02 

emissions? 
• Do your neighbours and/or friends influence your actions regarding recycling/composting? 
• Do you have any idea how much garbage your neighbours produce and how many of them 

recycle and compost? 
• Do you have any other questions about the project? 

 
 
Post-interview Questions 
 
These questions were asked after they have collected their garbage and done the photo shoot: 
 

• What are your general thoughts, feelings, about your participation in this research project? 
• Is there anything you observed in the whole process that you wish to share? 
• How was it to be asked to collect your waste for two weeks? Did any insights arise for you during 

this time? 
• How did it feel to list all the places you went to buy products? 
• How did you find the experience of the photo shoot? 
• How was it to see photographs of your garbage? Of yourself with it? 
• What did you think of the exhibition?  
• What do you think of the methods used to conduct this research?  
• What are your feelings about this interview and all that we have covered? 
• Is there anything that you think we’ve left out and that you would like to share? 

 
  

                                                
11 All the questions were asked in French. 
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Appendix H – Quantity of Garbage in kg for Two Weeks 

 
  

Garbage Recyclable Compost Total Nb of 
people  

Me and my children 4,2 5,4 6,2 15,8 3 
Lise 5,4 4,6 1 11 1 
Clara and Josh 6,2 3,6 6 15,8 2 
Micheline 2,8 5,3 9,5 17,6 1 
Jacques 12 7,8 0 19,8 1 
Joël, Virginie and children 3,4 1,9 6,7 12 4 
Cassandre et Hugo 0,6 3,1 3 6,7 2 
Nathan, Roxanne and Maya 1,7 4,8 6,6 13,1 3 
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Appendix I – Group Meeting Scenario, September 6, 2017 

 
5:30 pm: Welcome and “Wall of Graffiti” (30 min) 
 

• Greet participants, invite them to settle down (drop off their belongings), to drink and eat, and tell 
them where the bathroom is. 

• Then ask them to pick a colored pencil, sign their name with it, and then write their spontaneous 
impressions, reactions to the photos displayed in Zone 1 (“Wall of Graffiti”). 

• Write the instructions and display them on the wall (Zone 1). 
 
Questions to participants: 
 

§ Translate or express, in a few words or even in drawing, the impressions, the reactions you have 
when you see the photos, and register them on the “Wall of Graffiti”. 

 
 
6:00 pm: Introduction – Meeting structure (5 min) 
 

• Thank the participants for being here: their presence is very important as they are few 
participants, so every voice counts. 

• This is a research, I am not here to judge anyone, but to understand a process. I understand that 
not everyone is at the same place with regards to their consumption habits or practices. This is 
perfectly normal. But it’s important that no one feels judged or uncomfortable during the meeting. 

• The spirit in which I hope the meeting takes place: 
o Respect, listening, exchange, learning, sharing 

• Explain the meeting structure: 
o Introduction discussion 
o Written reflections 
o Group discussion 
o Subgroup discussion and activity 
o Back in large group for the conclusion discussion 

• Present Nancy and explain her role: graphic facilitator. 
 

• Goal: To finish at 8:00 pm. 
 

 
6:05 pm: Round table – Introduction to the discussion and to the impact of the photos  
(10 min) – *Voice recorded 
 

• I invite you to introduce yourself (your name) and then answer the question: 
 
Question: 
 

• How did the photos catch your attention, surprise or impact you when looking at them? 
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6:15 pm: Reflection – To further deepen the artistic aspect of the project (5-10 min) 
 

• Prepare the questions on a sheet of paper in advance and stick them to the wall. 
• Add the graph of total quantities. 
• Ask participants to take a few minutes to answer in writing, on the wall or on a piece of paper, 

questions to the following three questions: 
 
Questions : 
 

• What do you notice when you see yourself photographed with your garbage? Is there a particular 
reaction or reflection? (Zone 2) 

• Is there a particular reaction or reflection to see the accumulation/amount of waste from 
everyone? (Zone 3) 

• What do you notice when you see all the photos presented as part of the project? Is there a 
particular reaction or reflection? 
 

 
6:30 pm: Generalization – Large group discussion  
(30 min) – *Voice recorded 
 

• Go back to the group discussion area. 
• Announce the time allotted, the number of questions, the idea that everyone has the opportunity 

to express themselves. The importance of respecting the expected time. I keep the privilege of 
ending an intervention to respect the time allotted. 

 
Questions : 
 

• Many of you mentioned during the interview that you were curious or even wanting to compare 
your results with the results of the other participants in this research project. Why is that? 

• How would you describe the impact of the artistic part of the project? Do you think it added 
anything to the process? If so, how, in what way? 

• How would you describe the role of the project in changing your habits, consumption and/or 
waste management? 
 

 
7:00 pm: Application – Subgroup Activity and Return  
(25 min) 
 
Explain the two parts of the activity: 
 
Part 1 (5-10 min) 
Formation of two subgroups of 4-5 people. 
 

• Each of the sub-groups, in the form of a brainstorm, lists the elements of the project that may 
have an influence on their consumption habits and / or waste management. 

• Importance of noting everything, no censorship. 
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Part 2 (5-10 min) 
 
Mix of team members (2-3 people from subgroup 1 go with subgroup 2 and vice versa) 
 

• From the list, choose the three elements that you think are most likely to influence consumption 
patterns and / or waste management, and rank them in order of importance. 

 
 
7:25 pm: Concluding discussion and exchange – Back in large group  
(30 min) – *Voice recorded 
 
Questions: 
 

• In a few words, what did you like the most about the project? The least? 
• Do you have any tips, best practices you would like to share on how to reduce your waste 

production? 
• Is there anything else you want to share? 

 
• Distribution of documents from the Écoquartier and Internet links. 
• Thanks for participating! 

 
8:00 p.m. – End 
 


